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The 11 Worst-Dressed 
People in Town 


And the eight best 


Joseph had his coat of many 
colors, and his brothers, green 
with envy, almost did him in 
because of it. The Emperor had 
his new clothes, and almost 
everybody told him how spec- 
tacular they looked. And that, in 
a nutshell, is the sartorial 
problem of the ages. Dress splen- 
didly, and you can expect 
vituperation, anger and distrust. 
Dress like a goddamn fool, and 
almost everyone you meet will 
hail you as a tower of tailoring 


excellence. Such is the way of 


the world. 

As we have often explained in 
these pages, matters of taste in 
clothing have come to a pretty 
pass. Men and women — boys 
and girls — have abandoned the 
paths of righteousness and good 


order to embrace all manner of 


ungodly abominations. We have 
already described, on other oc- 
casions, the lengths to which 
these lapses of taste have gone. 
Today, if you have your pads and 
pencils ready, we will explore a 
few reasons for these revolting 
developments. 

_ The reasons we will be explor- 
ing take the form of public 
figures, people whose bodies and 
clothes are in the public eye 
every day, people whose bad ex- 
amples have led their followers 
to sartorial purgatory. This is not 
a 10 Worst-Dressed List, since 
we were unable to keep the list to 
10 (it’s 11). Following this list are 
the names of a few people whose 
taste in dress might well be im- 
itated by the masses. This is not 
a 10 Best-Dressed List, however, 
since we couldn’t find 10 names 
to fit it (we found eight). But we 
hope, by illustrating some com- 
mon errors in taste, to improve 
the general competence of the 
reading public, while causing the 
various individuals mentioned to 
examine their consciences. 

Herewith the bad news: 

1. Albert (‘‘Dapper’’) 
O’Neil. This may be belaboring 
the obvious, but the bombastic 
City Councillor really is one of 
the worst-dressed people in the 
world. He is given to polyester, 
grease-stained, pseudo-seer- 
suckers in summer, shapeless 
tams and carcoats in winter and 
an embarassing melange of pins, 
buttons and tiny American flags 
in his lapel in all seasons. His ex- 
ample seems to influence every 
politician in this city. 

2. Marian Christy. The 
fashion editor of the Boston 
Globe is given to mannish outfits 
that make her look as if she’s 
auditioning to be a colonel in the 
S.S. Her wardrobe recently ex- 
panded when she inherited the 
Duke of Windsor’s necktie 
collection. And as near as anyone 
can figure out, she buys her hats 
from the Wicked Witch of the 
West. 





2. Marian Christy 


3. Avi Nelson, We like a man 
who’s consistent. Along: with his 
sleazy demagoguery goes an 
equally sleazy manner of dress. 
You can find him any winter’s 
day in his ‘“I-Was-A-Teenage 
Hood,” imitation-leather over- 
coat, haranguing the masses. In 
summer he runs to heavy suits 
and the kind of ties they used to 
wear at Atlantic City for conven- 
tions. 

4. Jack Williams came to 
Channel 4 to replace Tom Ellis; 
in clothing, at least, he’s even 
worse than ol’ blue eyes. His 
blond hair, which looks as if it 
has been bleached, curled and 
fed into a 40-amp circuit, is bad 
enough, but the loud, vulgar, 
wild pattern of his suits is un- 
forgivable. 

5. Jim Plunkett may not be 
the finest athlete in town, but he 
is among the best when it comes 
to doing something they all do 
well: dressing poorly. If his grin 
and haircut weren’t enough, his 
double knits and inventive dis- 
covery of the football jersey as an 
item of casual wear would be. 

6. Louise Day Hicks has dis- 
covered two colors: blue and 
green. Her occasional blue suits 
her nicely; her constant 
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4. Jack Williams 














5. Jim Plunkett 


appearance in bright green 
monstrosities that look like Nike 
missile sheaths is an affront to 
the good order of the Common- 
wealth. And extra-high heels on 
a woman of more than six feet 
don’t make it, unless she’s 
married to Paul Bunyan. 

7. Donald Dwight is a 
Princeton man who dresses bad- 
ly enough to have gone to Yale. 
There’s nothing intrinsically 
wrong with his suits or shirts or 
his neckties, but the ex-Lieu- 
tenant Governor is given to wear- 
ing one of those garish Com- 
monwealth of Massachusetts tie 

Continued on page 4 
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7. Donald Dwight 
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9. Michael Dukakis 


hi 





BOUBIME IDA, 


JON 8Q SBjOYUSIN 


IYOMUJeJy PIARG 





seyAnyos w2g 


11. Seiji Ozawa 
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Jill Karoff Ballet & Exercise 


376 Boylston St., Boston 
at Arlington Station 


536-5253 © 266-1288 


All ages and levels 

Leo Guerard — Balletmaster 
Term begins Sept. 15 

Enroll now — Classes limited 











PROFESSIONAL DRY CLEANING 
Leave Your Laundry 


Same Day Service 16c a pound 


. Washed — Dried — Folded 
Also Coin Operated Self-Service 
Laundry & Dry Cleaning at 
Reasonable Prices 
Open 7A.M.—12 Midnight 
We do the best dry 
cleaning in town. 
At Reasonable Rates 
FERN CLEANERS 
128 Brighton Ave. 

Alls. @ Tel. 254-9649 
Free Parking 
REASONABLY PRICED @ SAVE 
@TIME AND MONEY @ 




















Tunisia, China, Japan and Mexico. 


India and Mexico in many styles. 





We specialize in finely tailored imported clothing, jewelry and accessories 
for men, women and children from Afghanistan, Morrocco, India, Turkey, 


Open our fall closet to find a complete collection of unique blouses and 
shirts to match with a short or long skirt for that casual or formal affair. We 
even have street length and long (floor length) flowing dresses. 


We also feature a whole line of ethnic clothing for the little ones from France, 








THE GARAGE 

36 Boylston Street 

Harvard Sq., Cambridge, Mass. 
(617) 864-2210 e 

Open Mon., Tues., Wed. & Sat. 
Thurs. & Fri. 10-9 


10-6 


DOWNTOWN 

423 Boylston Street 
Boston, Mass. 

(617) 266-8548 

Open Mon.-Sat. 10-6 











Our New Fall Fashions Have Arrived! 


CRAZY HORSE & HUKAPOO 
sweaters 


crew or turtleneck 
made of 100% Shetland wool 
in such colors as: 


cocoa 


| hunter grean brown 

beige sea foam green 

| amber grey 

light blue red 

aprika heather blue 

| 2 en green tan 
| 


sweater jackets 
JANE IRWILL TURTLENECKS 


SHOES 
& 


BOOTS 


S.R. O. Shoes 
OLAF’S DAUGHTERS 
CLARKES OF ENGLAND 

| Rhinos & Wallabees 
1 CHRIS CRAFT sneakers 

















| CRAZY HORSE & | in red, navy, yellow & white 
| HUKAPOO TOPSIDERS 

i shirts, skirts & pants 

l(shetilands & tweeds!) 


Gie 
| CAMBRIDGE 
| SHOP 


LANVIN dresses 
CRAZY HORSE 
Jersey 2-piece 
And our usual 
selection of 
CAPEZIO & 
fe tp 
dance-wear, 
tights & slippers. 


At Harvard Square @ Holyoke Center 


Sa You'll uke what we have! 
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Worst 


Continued from page 3 

pins, and his predilection for 
black shoes with side buckles is 
inexplicable. 

8. Sarah Caldwell is an ob- 
vious choice for a worst-dressed 
list; her ‘‘but-I-already-have-a- 
hat’’ school of women’s clothing 
carries on one of the worst tradi- 
tions of Boston dress. Ms. 
Caldwell dresses for the perfor- 
mances of her Opera Company 
as most people dress for their 
coffins. Let’s take up a collection 
and buy her a new gown. 

9. Michael Dukakis should 
be informed that people have 
been shot for less serious offenses 
against good taste than he com- 
mits every day. The chief expo- 
nent of the permanent-press 
look, his Governorship sets a bad 
example for the entire Com- 
monwealth. And while there’s 
nothing intrinsically wrong with 
off-the-rack suits, he somehow 
manages to find the real winners. 

10. Elma Lewis, who knows a 
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. Frank Sargent 


2. Pat Mitchell 


great deal about other art forms, 
wasn’t there the day they gave 
lessons on clothing. Ms. Lewis 
could do with a new wardrobe, 
and, God knows, a hairdo that 
doesn’t make her look as if she’s 
trying to smuggle something 
through customs on the back of 
her head. 

11. Seiji Ozawa is a disgrace 
to the musical profession. Even 
if you forgive his turtlenecks 
with formal dress, how. can 
anyone take seriously a conduc- 
tor who gallumphs around in 
Adidas track shoes and wet-look 
jackets? This is no Wilhelm 
Furtwaengler, in more ways than 
one. 

Now the good news: 

1. Frank Sargent, whom 
some of you may remember, was 
the best-dressed Governor this 
state had in recent years. His 
suits; though conservative, were 
sumptuous, his shirts impressive 
and his fit superb. Unlike his 
successor, he looked like a gover- 
nor, which may have had 
something to do with his ability 
to impress the legislature. 

2. Pat Mitchell, although 

Continued on page 6 












5. Janet Langhart 
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3. Mel King 


4. Larry DiCara 
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Back-to-school Specials 
Crew neck sweaters 995 & 10% 


Permanent press flannel 


Wi er f lane & straight 
corduroys 10. 





women’s 
‘> fashion 




















special 
price 
$12.95 


prewashed denim 
and corduroy 
skirts, 


in navy 
and brown suede, 
and camel leather 


"Faded [ 
prewashed jeans fF: 
clogs by Krone _ Largest selection of 


and Olof Daughters _prewashed jeans 
for men & women in the area 
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Mon.-Sat. 11-7 617-536-6042 
Wed. Till 9:00 


Bee 


NESS’ 
BOUTIQUE 


30's Look aT 30'S PRICES 


279 Newbury St., Cor. Gloucester St. 
Boston, MA. 02116 








OPTICIANS 
eMetal Frames Soldered 
Contact Lenses Cleaned 
eAll Colormatic Lenses 
WE CAN ARRANGE FOR EYE EXAMINATIONS 


537 Commonwealth Ave. 3 Center Plaza 
Kenmore Sq. Government Center 


261-5140 Open Mon-Fri 9-5:30 Sat. 9-3 742-8151 
Free Parking 
SEEING os 


OPTICUS 





A CRIMPERS GIFT CERTIFICATE 


Insures that Your Favorite NEW STUDENT 
Will Start the School Year With a New Hair Cut or Style 


Crimpers Gift Certificates Available At 


230 CLARENDON STREET 261-3335 




















from our collection 
of the world’s most 

elegant eyewear: 

e CHRISTIAN DIOR ae ali, ) 
e PIERRE CARDIN | BANKAMERICARD | 
* NINA RICCI ae 
e RENAISSANCE eas as 
e GIVENCHY 


and all other contemporary 
styles to fit 
your needs! 


FocaLPoINnT OPTICIANS 


LABORATORY ON PREMISES 
965-2770 882 Walnut St. (4 corners) 
Newton Ctr. Comer of Beacon & Walnut Sts. 








TALL-TALK 
Size 10% thru 14 
$32.00 











Pao. Cushion Soles 











Shoes for doin what comes 


NACURALLY 








found in these shoes: 


Less fatiguing so youcangolonger! does. 


It’s time for easing back-to-books in natural comfort and style. 
All of the natural walking features you are looking for can be 


Negative Heel:. Heels down and Soft Leathers and Suedes: Molded 
toes up ... it’s easy walking, com- and constructed of agile leathers 
fortable standing and better posture. so they bend every way your foot [4% 





Arched Insole: It follows the natural 
lines of your foot and gives extra_ 
support where you need it. 

Cushion Soles: Every step you take 
is cushioned and soft. . . sidewalks 


shock your feet less. 
It lets you take to the 


streets comfortably. 








$27.00 
Sand 
Suede 





$25.00 

Copper 
Beige 
Blue 


CYCLES 


489 Washington Street, Boston | 
Natick Mall, Mass. ¢ Bedford Mall, N.H. 





Worst 


Continued from page 4 

most of the clothing she wears on 
WBZ is borrowed from a local 
store, is one of the best-dressed 


‘women on Boston television. 


Conservative but stylish, her 
clothing and honey-blonde hair 
are enough to awaken the 
libidinal instincts of the most 
sluggish TV-watching male. 

3. Mel King makes his 
clothing a political statement, 
and he makes it work. The first 
man to wear a dashiki on the 
floor of the House, the Roxbury 
legislator telegraphs his 
toughness to his white colleagues 
through his physical size and his 
use of clothes. 

4. Larry DiCara’s clothing is 
strictly off-the-rack, but he 
manages to dress with taste, run- 
ning toward grays and pin- 
stripes, looking like a serious 
legilsator too busy to dress all 
that well, but too smart to look 
like Dapper O’Neil. 

5. Janet Langhart, it has 
been rightly observed, would 
look good if she went on the air 
in a wet rag. Ms. Langhart, the 
co-host of channel 5’s Good Mor- 
ning! show, manages to look 
good despite the most grueling 
television routine since Barbara 
Walters became Today’s Earth 
Mother. Ms. Langhart dresses in 
an elegant, yet comfortable 
manner, even though she must 
be on the way to work at the 
break of dawn. ? 

6. David B. Wilson is a 
creature of habit — seersucker in 
summer, corduroy in winter, 
blue buttondowns all the time. 
But the Globe’s thoughtful con- 
servative-in-residence achieves 
exactly the impressive, if un- 
derstated, effect that a tradi- 
tionalist in a den of left-wing un- 
orthodoxy and intellectual dis- 
array must project. 

7. Jack Cole was the only 
man on channel 4’s Eyewitness 
News who looked as if he was 
allowed to buy his own clothes. 
The University of Virginia 
graduate dresses in a modified 
nouveau-prep style that flatters 
him; if he wins his current cam- 
paign, he will be the best-dressed 
man on the City Council. 

8. Julia Child’s becoming and 
unpretentious TV attire rates 
four Michelin stars. No gaudy 
outfits to detract from the 
cuisine for this cook. No trailing 
scarves to distract the viewer 
from Julia’s wacking at the meat 
with her cleaver. She endears 
with that one throwaway 
gesture: her dish towel slung 
casually over her apron. 


That’s it, folks. For those of 
you who lost out, sorry, but 
better luck next year. For those 
of you who won, keep up the 
good work. And remember, 
there’s a sale on celluloid collars 
next week at Brooks Brothers. 
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1357 washington st. 
boston, mass. 
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The Fall Outlook: 
Fashions for the Year of the Ford 


Austerity is the mother of convention 


By Agnes Clark 

Fashion plate time again, 
folks. 

Time to choose between that 
same old grubby pair of jeans 
and a new pair of pre-washed 
denims. You know, that new- 
fangled stuff that comes ready- 
faded from the manufacturer. 
Time to decide whether to reline 
last year’s rubber stable boots 
with another piece of cardboard 
or fork over six bucks for a new 
pair. If your “fashion direction” 
means new patches, you'll have 
no problem dressing yourself in 
September. If you want new 
duds, then, folks, you need to 
know what’s what for men and 
women this fall. Give a listen to 
some savants of the fashion biz, 
who were asked to define the 
trends for fall. 

“Tailored,” intones Laura Vo- 
gel, a designer for Classic of Bos- 
ton, makers of women’s junior- 
size apparel. ‘“‘Classic looking,” 
says Ruth Shapiro of Bobbi Ba- 
ker, the women’s store in Chest- 
nut Hill. “Classic,” echoes Paul 
Simolari of Martini-Carl, the 
men’s shop on Newbury Street. 

Try “austere.” That’s right, 
AUSTERE. You won’t get any- 
one in the fashion business to use 
that word. The fashion people 
tell you there’s a lot of really ex- 
citing stuff this fall. Actually, 
it’s pretty somber. Just take a 
gander at the colors of the 
clothes hanging on the racks of 
the men’s and women’s depart- 
ments in stores around Boston. 

Gray is the big color this sea- 
son. There probably has not been 
as much gray clothing in the wo- 
men’s market in maybe 20 years. 
Gray is also heavy in the men’s 
market. Between the two, there’s 
gray pants, gray skirts, gray 
three-piece suits, gray shirts, 
gray ties, gray dresses. When you 
get tired of gray, there’s camel. 
Camel’s hair coats, camel skirts 
— you get the idea. Should you 
become bored with this twilight 
zone of bland shades, there’s al- 
ways black. “Black is very ad- 
vanced,”’ says Martini-Carl’s 
Simolar, who says his store sees a 
real market for black clothes this 
fall. And not just among funeral 
directors. 

This depressing color chart is 
deliberate. A woman who works 
for the chain stores, which make 
plans seasons ahead — they’re 
probably working on spring, 1980 
now — whispered in horror 
sometime last fall: “There will 
be no new colors!” Whadya- 


mean, no new colors? Every year 
there are new colors, which the 
fashion biz talks up as if the con- 
sumer didn’t know magenta 
from red. Wasn’t last spring the 
spring of peach, last fall the fall 
of rust? The chain-store lady ex- 
plained: ‘“‘The yarn and fabric 
men don’t want to upset people 
with shades like peach or rust or 
purple, risky colors that people 
maybe won’t buy in bad eco- 
nomic times. They’re sticking 
with basic shades people al- 
ready have in their closets, with 
the idea that they can add to the 
clothes they’ve got, instead of 
getting a whole new wardrobe. 
So, there will be no new colors.” 

No problems this year about 
buying a fuchsia sweater, only to 








discover it ,clashes with your 
grape socks. .‘‘Monotonous”’ 
might be one word for this fall’s 
hues. Monotone is the idea the 
fashion people are pushing. Gray 
sweater with gray slacks, camel 
blazer with camel skirt — stuff 
like that. Some of the more ad- 
venturous in the fashion world 
even advocate mixing the gray 
and camel. And then there’s 
Martini-Carl, where the mono- 
toned man can get slacks to 
match his sweater in exactly 22 
colors, including, of course, ca- 
mel and gray. 

If the fashion people aren’t go- 


ing to confuse us with a lot of 
funny-colors, they aren’t about 
to mess us up with any weirdo 
styles either. Take the three- 
piece suit, for example. A big 
thing for men, say buyers at sev- 
eral men’s haberdashers in Bos- 
ton. Ditto for women. The jac- 
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ket and vest, worn with pants or 
skirt, is “very, very, very impor- 
tant,” says Bobbi Baker’s Ruth 
Shapiro. Also very, very, very 
important are blazers and 
pleated or straight skirts for wo- 


men, polo coats for men and tur- . 


tlenecks and tweeds for every- 


one. Better make that three- 
piecer gray flannel, long as 
you’re at it. Gray flannel for men 
and women is being touted as the 
nicest thing since we all liked 
Ike. Which should give you a 
clue about the direction this 

fall’s wardrobe is taking. 
Perfect Ford-era uniforms. 
Nothing to rock the boat. Ac- 
ceptable, low-profile stuff for 
weathering the recession. Even 
the rich are cultivating the look. 
In Paris, where the couture busi- 
ness appears to be foundering, 
Marc Bohan, designer for Dior, 
told Women’s Wear Daily that 
the rich particularly are avoid- 
ing luxurious clothing. Call it 
‘‘Austerity Chic.’’ What it means 
Continued on page 8 





Plus ca change: Fall will bring 
back (clockwise) the flat shoe (at 
Pappagallo), the Shetland swea- 
ter (at the Cambridge Shop), the 
gray-flannel suit (at Adam & Eve) 
and the lumberjack look (at The 
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SA SHIRT FOR ALL SEASONS 


AT MY-T SHIRT! 








We have the largest selection 
of screened designs 
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We wholesale our 
designs 
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CUSTOM DESIGNS 


for any group; your club, team 
family etc. Design your own or our 


Our own artists 


create our unique . 





artists will do it for you.Minimum: One dozen. 


Watch for our 
end-of-summer 
SALE 








MY-T SHIRT e 56 BOYLSTON ST. © CAMBRIDGE MA. @ 02138 @ (617) 491-6987 
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FOCUS ON 10% DISCOUNT 


FRAMES 
See Yourself in Focus 


; With Student ID 


a BORNSTEIN’S 
_ Video Tape System aes 
OPTICAL DEPT. -MEZZANINE Fabricare Specialists 





1009 Beacon St., Brookline 
(At St. Mary Car stop) 
Tel. 536-8033 


Convenient to Major Schools 
and Universities 

Dry Cleaning — Shirt Service 

Tailoring — Leather Repairs 





Just try on one or all of our super frame 
selection, we'll film you and run an ins- 
tant replay on our TV. One that you can 
study through your original lenses. It’s 
exclusive with us in the Cambridge area. 
Here's looking at you, kid. Daily til 

$:45 p.m. Thureday’s til 8:30 p.m. 











HARVARD SQUARE 

























THE OPENING 


OLE-CIT 


599 Mass. Ave. — Cambridge 
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None Higher 


Values to 40 
all 1st quality 













Due To Our Low 
Factory Prices We 
Can Not Advertise 
The Names 


BRAND NAME SHOES 
AT FACTORY PRICES 






see? 








You define it! 
We design it. 


BEST HAND MADE 
COATS, JACKETS, ETC. 


514 Commonwealth Avenue, Boston. 
176 Newbury Street, Boston 








Fall 


Continued from page 7 

is, in these bad economic times, 
even if you’ve got it, for God’s 
sake, don’t flaunt it. ‘‘Money 
isn’t as free today — you want 
something that will last,” said 
one Boston merchant, explain- 
ing the basic clothing styles of- 
fered for fall. What’s more last- 
ing that polo coats, blazers and 
turtleneck sweaters? 

Loafers, you say. You bet. 
Loafers are the main thing in 
well-shod feet for men and wo- 
men this fall. If your 10-year-old 
Bass Weejuns don’t look as spif- 
fy as the day you entered Laurel 
State U., there’s plenty to re- 
place them with this fall. The 
advanced shoe for men is the tas- 
seled slip-on with heels covered 


‘in roping, like espadrilles. (Sort 


of livens up the gray flannels, 
don’t you think?) Teetering 
around in high heels is out for 
women: flat shoes are in. Just 
the shoes for the girl charging up 
the corporate ladder in her three- 
piece gray-flannel suit. Gets you 
there a helluva lot faster than 
mincing around in three-inch 
heels. Apparently, there are a lot 
of ambitious women around Bos- 
ton, or maybe just a bunch of 
tired women with swollen feet. 
When the first fall shipment of 
flat shoes arrived at Bonwit Tel- 
ler’s in July, the store sold 30 
pairs of flatties in two days, says 
department manager Mickey 
Geller. She says the reason is 
that “there hasn’t been a flat 
shoe around in years.” Better not 
let the folks at Pappagallo hear 
that one. Pappagallo, who’ve al- 
ways made flatties, were a big 
mainstay in a lot of women’s col- 
lege wardrobes. Come fall, wo- 
men who haven’t seen Pappa- 
gallos since Bio 101 will be head- 
ing in for flatties to go with their 
new shetland sweaters. 

Shetland sweaters? ‘“‘Yey, yey, 
sis-boom-bah. S-H-E-T-L-A-N- 
D.” That’s the way you spell it, 
here’s the way you yell it. Yes, 
folks, this is probably the first 
year since the ’50s that the big- 
name Seventh Avenue women’s 
designers have included shet- 
land sweaters, your basic pull- 
over, in their fall sportswear 
lines. With classic the big word 
in duds, a lot of men’s and wo- 
men’s departments are begin- 
ning to look like ersatz college 
and university shops. The eco- 
nomically troubled American 
clothing market has settled on 
the proven Fords of apparel: very 
American styles. Who knows, 
this blazer and polo-coat rou- 
tine might come as a comfort to 
the harried consumer. Put a pen- 
ny in your loafer, pull on your 
shetland, park yourself before 
the tube and switch on Happy 
Days. The prices of gas, food and 
heating oil may be up, but at 
least you can sit there in that 
same familiar stuff you wore in 
the 50s. Now don’t you feel bet- 
ter? Sure, long as you don’t re- 
member that your loafers and 
sweater cost 50 percent more to- 
day than in 1955. 

Leisure-wear time. Every- 
body out to the duck pond. 
Doesn’t matter if you can’t tell a 
wooden duck from a real one. 
The most outdoorsy idea in 
sportswear this fall is to look like 
you've just strolled in from the 
Maine woods. Necessities for the 
duck-hunter look are flannel 
hunting shirts, preferably plaid, 
wide-wale corduroy pants or 
skirts, and any jacket or sweater 
with suede elbow patches and 
leather or horn buttons. And 
don't forget the duck-hunting 
boots. The predictions are that 
this look will be very big in New 
York City, especially among hot- 
house flower-types who’ll never 
see a duck pond. Main creator of 
the look is Ralph Lauren, a New 
York designer, who did the 
Maine outdoors look for both his 
men’s and women’s fall lines. In 
a burst of romanticism, Lauren 


dubbed the fashion the “L.L. 
Bean Look.’’ One notable Lau- 
ren style was a man’s jacket with 
a pouch on the back for carrying 
the ducks you bag. It was im- 
mediately copied at a cheaper 
price for the mass market. 

Although the Maine look is 
American-looking, that doesn’t 
necessarily mean it is Amer- 
ican-made. One New York wo- 
men’s store is offering plaid lum- 
ber jackets just like Paul Bun- 
yan’s, and a Boston emporium 
has pea jackets just like navy is- 
sue. Trouble is, the lumber jac- 
ket’s made in Poland, and the 
pea jacket’s French. 

Fall clothing also has xeno- 
phobic overtones. No more fun- 
ny foreign influences for us. The 
smock-shaped dress, a French- 
inspired fashion dubbed the 
“Big Dress,’’ was big in stores 
last fall, bigger still by summer. 
But forget it. Trade in that bil- 
lowing sail of a garment for a 
good old American blazer and 
straight skirt, 

And the same to you, fella. 
Think you're really something in 
your Pierre Cardin-style suit, 
with the high padded shoulders, 
tight fit, dotble-vented jacket? 
Buddy, are you out of it. The 
fashion guys have a new male 
image coming down the runway. 
To-understand it, we consulted 
Kevin Doyle, a reporter at the 
Daily News Record, the men’s 
trade paper. “‘Basically,’’ he 
said, “it’s the American natural 
shoulder Brooks Brothers look, 
which for some people is a way of 
life anyway. But now some in the 
men’s market are calling it Brit- 
ish, others like to call it the 
country-squire look. In relation 
to the tight-fitting European-cut 
suit, which was once considered 
strange, but can now be bought 
from just about anyone in this 
country, the traditional look, 
done in tweeds or herringbone, 
often with suede elbow patches, 
is being viewed as very ad- 
vanced in some segments of the 
men’s clothing market.’’ Not 
quite the sack-cut jackets of the 
50s, but this look has definite 
University Shop leanings. 

Speaking of xenophobia, Con- 
fucius say, she who seeks excite- 
ment in threads must go behind 
bamboo curtain. Oriental-look- 
ing duds are the only bits of for- 
eign exotica being hyped for wo- 
men this year. The French star- 
ted this one. They also started it 
the last time around. That was 
when Nixon went to China, in 
case you've forgotten. The year 
that happened a boutique in Pa- 
ris started selling authentic Chi- 
nese worker’s outfits, Chinese 
baskets, chairs and cricket 
cages. Chinese cricket cages very 
useful for Manhattan cock- 
roach, hardy-harred Time maga- 
zine. And since there is not much 
you can do with a coolie suit, the 
present Chinese trend offers the 
same styles as the last one. The 
differencé is that this time 
American manufacturers have 
become enamored of the China 
trade, churning out rice paddies 
full of Chinese jackets and man- 
darin-collared styles at every 
price level. Never mind that 
some of the stuff looks more taw- 
dry than Tibetan. (For a more 
complete look at the new Chi- 
nese look, give a look at ‘‘Here 
Comes the Chinese Look,”’ else- 
where in this issue.) 

Fashion experts can’t explain 
why this Chinese fad is more suc- 
cessful (as it apparently is) than 
the last, which lasted about a 
month. But the reason’s really as 
plain as the prophecy in a for- 
tune cookie. Among all those 
boring blazers and depressing 
gray colors in store for us this 
fall, the colorful Chinese stuff is 
the only interesting raiment on 
the fashion landscape. 

And you men, do not look so 
sad. There is excitement in fu- 
ture for you, too. Word from 
market for men is that in spring, 
when cherry blossom bloom, 
mandarin collar on men’s clothes 
will be biggest thing since lichee 
nut in can. 
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The Exersole. 
For Men and Women. 
Only at Thom McAn. 
nly °14.99 to°21.99 


The natural , 
leather top. 


The heel that’s 
' lower than the toe. 
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? The natural 
shape toe. 


Our Exersole shoe helps you walk o the toe. To shift your weight back, 
the way your feet were born to walk. — ® where it belongs. To help you walk 
Think of walking barefoot on - < more naturally, more comfortably. 
a beach. Free and easy. Your a : « Like walking barefoot. 
heels sink down into the sand. eo | | |, Come in and try the shoe your 


Your weight shifts back, off i r “ feet were born to walk in. 
your arches. See the way ~~ |e = The Exersole. In natural 


the Exersole is designed. ey Sees leathers. Only at Thom McAn. 


The heel is lower than & wits f\ 


Who needs expensive shoes 
when you’ve got Thom McAn? 
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By Brenda _ Badolato 
Marchand 

You’ve dropped Redbook for 
the Red Book. You’ve swapped 
grandmother’s heirloom silver 
for ivory chopsticks and a porce- 
lain bowl. Your apartment reeks 
of Chinese Chic. Ah so, what’s 
new? 

Your wardrobe, Lotus 
som, your wardrobe. 

Let’s face facts. It’s hard to 
look like Suzy Wong in recycled 
jeans and a t-shirt. And up until 
now, it has been almost impos- 
sible to find a decent cheong- 
sam outside Chinatown. 

While there has been plenty of 
Watergate over the dam since 
Nixon’s historic trip to China, it 
did open East-West trade, mak- 
ing the possession of authentic 
Chinoiserie available. 

Two years ago in Paris, the 
trend-setting young dropped 
their de rigueur jeans for au- 
thentic workers uniforms, direct 
from the People’s Republic. Wo- 
men’s Wear Daily quickly re- 
ported the trend and — presto! 
— we had Commune Chic. 


Blos- 


Last spring at JAP, the Paris- 
based couture house of Japan- 
ese designer Kenzo Takada, the 
bao really got rolling. His Chi- 
nese-inspired collection proved 
just the tasty tidbit the fashion 
press was ready for. It was an 
early clue to the new direction 
fashion was about to take. Soon 
the creme of the French cou- 
ture, heavies like Yves St. Lau- 
rent and Dior’s Marc Bohan, 
hopped on the Orient Express. 
That train hasn’t stopped yet. 

The July issue of Vogue gush- 
es over ‘‘Chinoiserie °75.”” From 
Dior there is ‘the Evening Coat 
of Evening Coats — in the man- 
ner of a Genghis Khan harem 
beauty ... a ‘kimono’ wrap of 
geranium-flowered silk, lined in 
quilted black jersey, sleeves and 
collar edged in black fur!”” The 
price is diplomatically missing. 
But you can bet your last yen, it 
costs a fortune. The mandarin 
influence doesn’t stop at the 
neckline either. Dior’s models 
have mystery: smoked eyes, por- 
celain-pale complexions, pouty, 
berried lips and the latest in 


It’s No Occident: 


Can one white make a Wong? 
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You can Orient yourself with this 3-piece pajama outfit (from Jor- 
dan’s)... 
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hairstyling, ‘‘a Chinese baby’s 
blunt haircut!” 

In Rome, Valentino, the darl- 
ing of Italian couture, is no fash- 
ion slouch. His Chinese-inspir- 
ed collection features a quilted 
mink Chinese jacket. Vogue says 
it’s just the thing to slip over 
tweed skirts and knit chapkas 
(whatever they are). Valentino’s 
mannequins, not content with 
smoked half-moon eyes and red 
lips, pin large chrysanthemum 
“‘earmuffs’’ over each ear. 
Shades of Anna May Wong? ; 

All this is fine if your taste 
(and pocketbook) runs toward 
Bergdorf, Bendel and Bonwit’s. 
You can have it all at a price. A 
pretty steep price. 

But take heart, Lotus Blos- 
som. You can have it all — and 
more — for a lot less. This is the 
Year of the Chinese. Seventh 
Avenue says so. 

While the Chinese have stuck 
to basic cotton and luxurious 


§ silks, European and American 


designers have added jersey, 
wool, silk blends and crocheted 
knits. French designer Dorothee 




















Because man does not live 
by suits alone... 
World Apparel has turtle neck 
shirts & sweaters, 

Jeans, Sport Shirts, Slacks, 
Jackets, Sport Suits & Clothing 
For the Tall or Big Man at 
Reasonable Prices 


SPECIAL 
Mention the Boston Phoenix 
and receive 10% off on your purchase 


offer expires Sept. 30, 1975 


MAJOR CREDIT CARDS WELCOMED 
Mon.-Fri. 10am-9pm 
Sat. till 6pm 


FRAMINGHAM e¢ SHREWSBURY @ WARWICK, R.I. 


WORLD 
APPAREL LTD. 


TALL:BIG 


Locations: Framingham, Rt. 9 — opposite Shoppers World 
Shrewsbury, Rt. 9, Fairlawn Plaza — Warwich, R.!., Midland Mall 
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Hand-crafted 


Columbian 
Leather 


1105 Mass Ave., & The Garage, Cambridge 





PERMANENT 
HAIR REMOVAL 
Private Office — 426-2205 


Out Patient Clinic — 423-5535 
(At Reduced Rates) 


eMember & Past President of Mass. 
Assoc of Electrologists & American 
Electrolysis Assoc. 

eMember & Past Director Electrolysis 
Soc. Amer. 

Past Comm. Board of Reg. of Elec- 
trologist 

eState Lic. Electrologist & instructor 
Professional Electrology Consultant 
Dean of Eleanor F. Roberts Institute 
of Electrology 

eListed in Who's Who 


Eleanor F. Roberts 
59 Temple Place, Boston. 
Mass. 02111 
Call for Brochure 
Re: Training at Roberts Institute 
Other Offices 
|Framingham — Lowell— Northampton 
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Here Comes the Chinese Look 


Bis updates the kimono in a Do- 
negal tweed, while American Bill 
Blass thinks the Chinese look 
might look super in Scotch plaid. 
Albert Capraro, who designs for 
Betty Ford, calls the look ‘‘very 
feminine ... flattering.”’ Surely 
it’s only a matter of time before 
swe see the First Lady in Albert’s 
mandarin blue pajama tops. 

Basically, the true Chinese 
look is made up of very few 
styles: the classic kimono, paja- 
mas, baggy Sad-Sack pants, 
loose happy coats, side-closed 
blouses and, of course, the sexy 
cheongsam: that sleek, body- 
hugging dress that is slit up to 
there. 

The People’s Republic of Chi- 
na has given us Commune Chic: 
the cotton worker’s jacket and 
trousers. This style has already 
taken off. On a recent trip to 
New York, several of these 
“people's pantsuits’ were spot- 
ted on young fashionables, who 








Bac 


had rolled the trousers to mid- 
calf for a newer look. At the very 
proletarian price of $29, you can 
pick one up at the Chinese Em- 
porium on West 57th Street. 

While baggy pants and kimo- 
nos might hide excess poun- 
dage, the cheongsam throws 
plenty of curves. Says American 
designer Adolfo, “it’s cut to show 
the fanny, and if you have a little 
tummy, it shows that too. Men 
like it very much.” After a sea- 
son in big clothes, you’d better 
shape up if you’re planning to 
wear one. 

American designers have gone 





Oriental in a big way. So, too, 
have buyers and fashion coordi- 
nators from the biggest stores to 
the smallest boutiques. Sud- 
denly, everyone is ordering Chi- 


‘ ¢ nese — except the Chinese. On a 








... orthis one 


3 recent visit to Boston’s .China- 
® town, amid the blue jeans, t- 
& shirts, short shorts and platform 

shoes, only one elderly lady was 


spotted wearing a coral silk che- 
ongsam. 

Chinatown does have several 
gift shops where the Chinese look 
is available at very reasonable 
prices. At the Asian Arts Asso- 
ciation on Kneeland Street, 
there are silk-like kimonos for 
$6.95, satin cheongsams with 
striking gold three-dimensional 
floral patterns for $29.95, straw 
coolie hats ($1.50), colorful quilt- 
ed satin scuffs for children 
($2.75), embroidered ladies 
scuffs ($1.99), palm fiber fans 
($.50), natural straw scuffs 
($1.99) and shell jewelry. Ear- 
rings are $1.99 a pair and very 
pretty. 

On Harrison Avenue the Eas- 
tern Art Company is the spot for 
acetate Chinese pajamas. In 
striking cerulean blue, they are a 
steal at $9.50. There are little 
Chinese looks here, too. Cotton 
pastel children’s pajamas, hand- 

Continued on page 12 








LEATHER! 


This fall, make your 
own leather fashions. 
We have cowskin - 
deerskin - sheepskin 
- antelope - chamois - 
etc. the very finest 
leather — thin enough 
to work on a home 
sewing machine. 


Boston’s 
Leather 
Headquarters 


147 South St. 
Boston, Mass. 02111 
426-0870 


Visit us soon 
or write for our free 
order - by - mail catalogue 


“Sunday’s are fer hiking & camping, come see us on 
Saturday & stock up for a beautiful day.” 


CAMPERS ¢ BACK PACKERS 


Sleeping Bags 
Tents Gear 
All At 
Discount Prices 


SAM COHEN’S 
SURPLUS 


1134 Montello St., Rte. 26, Brockton 
586-2945 


Open 8-5 Mon.-Sat. 


A Full Line of Tents, Sleeping Bags 
and Camping Gear 
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Denim Clothing 
Oak and Wicker Furniture 
rints 
Antiques and Collectables 


ss. Ave., Cambridge 











“Boston's Largest Army & Navy Store’ 


=) Onyders 


» Army Navy Storé 
601 Washington St.,Boston 


4267-6588 
557 Boylston St., Copley Square 


536-2433 





a 
camping supplies @ sleeping 
bags @ duffel bags @ back 
packs © navy pea coats @ Air 
Force parkas @ 13 button 
sailor pants ® army surplus 
clothing @ shoes and boots @ 
painter’s white dungarees © | 





Army fatigue pants 
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(10% off 
on any 
purchase 


BOSTON’S LARGEST 
SELECTION of 
Western Jeans — 

Jean Jackets — 
Western Shirts in 
Denim and Chambray 








Winter's fury. 


Shore Plaza, 








All the Top Brands 
at Lowest Prices 


with 
this ad 





ton Mall. 








HURRAY FOR HOODS. Enter the practical, 
luxuriouS way to take the shiver out of 
Cover 
hooded, sueded melton coat, 
protector. Cognac or caviar, sizes 4-12, $138. 
Ann Taylor, Back Bay, Harvard Square, South 
Natick Mall, 
Shopping Center, Chestnut Hill Mall, Burling- 
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Snyder's 


Armny Navy Storé 


“Boston's Largest Army & Navy Store” 


557 Boylston, Copley Sq., 536-2433 
601 Washington St., Boston 426-6588 





A quilted cotton jacket from Jor- 
dan’s 


Chinese 


Continued from page 11 
embroidered with oriental mo- 
tifs, sell for $5.95. Cheongsams 
in lush. salmon and jade green 
are $14.95 and up. A clerk in the 
store explained that she “sells 
many to tourists. Chinese people 
do not buy from us, they send di- 
rectly to Hong Kong.” 

Also on Harrison Avenue, Ori- 
ental Giftland has cheongsams 
in silk brocades with delicate 
frog closings. Blue, white and 
turquoise are most popular in 
dresses and kimonos. There is al- 
so a wide selection of Oriental 
footwear for the whole family. 
Beaded mules from Taiwan 
($4.99), silk and felt brightly em- 
broidered scuffs ($2.50), Japan- 
ese velveteen and straw sandals 
($3.99), black Kung Fu shoes 
($5.99) and darling children’s 
shoes of bright red and _ tur- 
quoise (embroidered with dra- 
gons) sell for $3.99. Many of 
these stores carry an outstand- 
ing supply of inexpensive Chi- 
nese accessories: fake cinnabar 
bead necklaces for $3 (the real 
brick-red beads are selling for 
close to $300 in Manhattan), col- 
orful hand-painted fans and 
shell jewelry. If*you really want 
to carry the Chinese look into 
your home, there’s everything 
from procelain bowls and tea- 
cups to fortune cookies and 
“iade”’ bric-a-brac. 

If scouting around Chinatown 
isn’t your cup of Oolong, then 
why not head to the fashionable 
boutiques? On Newbury Street 
Armadillo is on the Orient Ex- 
press. Manager/buyer Shirley 
Ruiz thinks the trend toward 
things Oriental reflects a basic 
“interest in things ethnic. Ken- 
zo in Paris showed the look and 
it caught on. It’s different and 
it’s easy to wear. It’s very soft 
and feminine.” 

Among the treasures in store 
are hand-painted silk kimonos, 
one of a kind at $60 each. 
They're available in white with 
“very subtle pink, rust and pur- 
ple’ designs, according to Ms. 
Ruiz. If a straw coolie hat doesn’t 
promise much warmth on a chil- 
ly autumn afternoon, a more 
high-fashion chenille coolie hat 
might do the trick. In a greenish 
tweed color, they’re priced at be- 
tween $20 and $30. Shoes might 
represent another problem in a 
search for authentic Chinoiser- 
ie. At Armadillo there are one- 
strap flats in leather or suede 


UBPOQIEDH HID 


with crepe soles. Everyone~ 


should remember them from 
childhood birthday parties. 
They, too, are yours for under 
$30. Also on the way, Oriental 
dresses and side-buttoned blous- 
es. 

At Yoshinoya, 36 Prospect St., 
Cambridge, cotton kimonos can 
be had for $13.95. If your budget 
allows, the rayon ones are $27.95 
and up. Tucked into the Decor- 
ator’s Building at 420 Boylston 
St. is Yatsuhashi, Inc. Kiko Yat- 
suhashi stocks pure silk kimo- 
nos for men and women. At $75- 
$100 they are very special. The 
cotton type is popular ‘‘for beach 
wear, but in China we wear them 
for harvesting and gardening,” 
says Kiko. 

Needless to say, Jordan Marsh 

Continued on page 14 
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How to Save Face 


For people who'd rather 
switch than fight, a guide 
to changing your image 
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By Clif Garboden and 
William Manning 

Your mother knew. She was 
tuned in to the shallow caprices 
by which the cruel world makes 
its hasty judgements. Appear- 
ances count. You could possess 
the wisdom of Solomon, the 
compassion of Christ, the genius 
of Max Planck, the courage of 
Antigone and the leadership of 
Moses, but nobody would let 
your foot in the door if it wasn’t 
shod with something new and 
shiny. So she always told you to 
dress nice, change your under- 
wear, comb your hair. 

OK, Mom, but what about 
this bald spot, this hook nose, 
this flat chest, this innate clum- 
siness? You can’t hide every- 
thing with a clean Hathaway 
shirt or a Maidenform bra. 
Brushing your teeth three times 
a day and your hair a hundred 
strokes a night won’t turn you 
into the real you, much less one 
of the beautiful people in the 
Certs commercials. 

But there is hope. Physiolog- 
ical millstones can be abandoned 
with abandon. In this ever- 
changing world, you can be- 
come what you want to be — 
providing you have enough coin 
to pay the image makers. You 
can be reshaped, rewoven, 
remolded. For a fee, the image 
makers will treat your tortured 
psyche to the ultimate therapy 
and reverse those flukes of 
nature that hold you back. 

This is meant to be a tongue- 
in-cheek article — and if your 
tongue’s really in your cheek, we 
know a guy you can see. But the 
funniest thing about image- 
changing is that it’s not all that 
funny for those people afflicted 
with something other than a 
Madison Avenue appearance. 
Frankly, we were surprised. We 
expected to find a bunch of crass 
opportunists out to exploit their 
customers’ insecurities. As_ it 
turned out, the image makers we 
talked to were a fairly compas- 
sionate group. 

It may not be ideal to feel com- 
pelled to rework your body just 
to earn some skin-deep respect, 
but the fact is that it often 
works. People feel better after 
they’ve been granted a new nose, 
a new head of hair, straight teeth 
or a full figure. Few churches or 
social-service agencies can point 
to as many overnight success 
stories. 

Giving Head 

**Hi ya, baldie, want a shine?” 

Humiliating, isn’t it? And it 
doesn’t seem fair to look old 
before your time. Everybody has 
hair except you — and you feel 
rotten about it. 

Well, they can put it back 
now. Those comely locks so un- 
timely parted from your pate can 
be replaced with 100 percent 
pure synthetic hanks of “hair” 
— not just your basic rug that 
shifts and drifts with your every 
move, but a surgically implanted 
replacement patch or even (if 
you’re one of the lucky ones) a 
more or less permanent trans- 
plant of your own hair. 

The Boston Hair Replacement 
Center, at 850 Boylston St. in 
Chestnut Hill, has performed 
over 2000 such rejuvenations in 
the past four years. Men lose 
their hair primarily through the 
irreversible process known, in 
the trade, as “pattern male 
baldness.”” Once it’s gone — 
scattered all lonely and dis- 
tracted on the bathroom floor — 
it’s gone forever, and no amount 
of lotions or massages can bring 
it back to life. In days past 
pattern baldness victims suf- 
fered the attending indignities, 
wore hats or tried sporting 
toupees which were pathetically 
conspicuous. 

The Hair Replacement Cen- 
ters, a franchise with around 40 
branches in the US and Canada, 
offer two revolutionary solutions: 
the transplant and the implant. 

Transplants have received a 
lot of publicity ever since a guy 
named Frank Sinatra had the 
operation some years ago. Bruce 


Davis of the Boston shop ex- 
plained the transplant technique 
in layman’s terms: “It’s just like 
moving that plant over there 
from one pot to another.” 

And, in fact, it is. Hair from 
the neck or any place on the head 
where it won’t be missed is 
relocated — root, follicle and all 
— to balding patches. Once 
there, it takes hold and grows. 
Unfortunately, the transplanted 
hair retains its original charact- 
eristics — curl, thickness, text- 
ure — and the areas from which 
it was uprooted will never grow 
back. It’s simply a rearrange- 
ment procedure — ideal only if 
hair loss is minimal. 

Some people don’t understand 
that. Davis reports that his 
business gets requests for 
transplants onto arms, chest, 
whatever. Customers ask if they 
can be seeded with hair from 
another person. They can’t; their 
body would reject the foreign 
substance. Since transplanting 
is only a matter of relocation, 
Davis has to turn down requests 
for transplanted moustaches, 
sideburns or beards. One poten- 
tial customer — reportedly a 
western state senator — once 
called and asked if he could have 
hair transplanted onto his feet. 

Transplants are expensive, 
and it’s a long drawn-out series 
of operations. Hair is trans- 
planted in lots of about 50 plugs 
per session. Each plug runs from 
$10 to $12. It’s also a bit messy. 
The literature assures patients 
that the scabs will generally fall 
off within 10 to 20 days. Then the 
new hair falls in four weeks. 
Don’t worry, though — it will 
grow back. 

People do undergo 
transplants, but there’s an easier 
way to replace lost hair. The big 
problem with wigs — even the 
expensive ones — has always 
been stability. It wouldn’t be 
healthy to affix a toupee with 
epoxy, but plastic surgeons have 
developed a technique by which 
a high-quality head of synthetic 
hair can be sewn to a balding 
scalp. 

It’s a three-step procedure. 
First, a doctor builds what they 
call a “surgical foundation,” 
which means he sews a series of 
quarter-inch stitches around the 
perimeter of the bald spot. Next, 
long ‘‘wefts”’ of carefully selected 
synthetic hair, chosen to match 
what the patient lost, are woven 
in an appropriate pattern-into a 
dacron mesh net, which looks 
like an unstyled woman’s fall. 
Then the net is sewn onto the 
surgical base. 

The hair is cut, shaped and 
styled to blend with the patient’s 
natural hair. The new hair is like 
a wig that won’t come off. The 
application process can take 
place in one afternoon, and they 
tell us the stitches are only 
tender for a week or so. 

Who would have a hair 
replacement and why? 

“Ah,” says Bruce Davis, “now 
we get to the most totally 
fascinating part of this business: 
the psychology. I can’t figure it 
out. We have clients in here who 
are on welfare and clients who 
are multi-millionaires. People 
come in with all sorts of ration- 
alizations: they want to look 
younger because they’ll do better 
on the job, get promotions, get 
dates. But I think they have 
deeper reasons, purely emotional 
reasons that even they can’t ex- 
plain. .. . Who has it done? We 
wish we could find our market, 
but I’ve never been able to 
narrow it. Off hand, I’d say our 
biggest business comes from 
school teachers, construction 
workers, truck drivers and cops. 
Most of our customers are under 
35 — and just beginning to lose 
their hair.” 

You can always tell something 
about the targets of a customer- 
oriented business by the 
magazines in the waiting room, 
which in this case are Time, 
Playboy, Psychology Today and 
Sports Illustrated. Informed 

Continued on page 22 
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Cut A 


Figure 
In 






clothes. 



























HARVARD ST., BROOKLINE 
Monday thru Friday, 9:30 A.M.- 9P.M. 
Saturday 9:30-6P.M. 










EVE 








Fashionable 


Landiubbers are clothes that help you enjoy life — 
they’re comfortable, easy to care for, last through 
heavy duty wear and cost very little. In any season, 
for whatever you want to do, Landlubbers are the 
clothes to wear. 











Available At Any Of The Following ADAM & EVE Locations: 


THE GARAGE, AT HARVARD SQ. LIBERTY TREE MALL, DANVERS 
Monday thru Friday, 10A.M.-8P.M. Monday thru Saturday 
10A.M.-10P.M. 










































































Chinese 


Continued from page 12 

and Filene’s are thinking and 
buying Chinese: Several weeks 
ago, Jordan’s featured Chinese 
windows. According to fashion 
coordinator Charlotte Brewer, 
Jordan’s is already into “quilted 
Chinese jackets in prints and sol- 
ids with piping, carved cinnabar 
bangles and little flat shoes to 
authenticate the look.”’ Quilt- 
ing, long a mainstay of the inti- 
mate apparel industry, is finally 
coming out of the bedroom. 
Quilted coolie jackets in bright 
colors are expected to be a hot 
item and just the thing to fling 
over a pair of black-jersey paja- 
mas for a night on the town. 

Pat Petrocelli, Filene’s fash- 
ion promotion director, sees 
flowered cotton Chinese jackets 
on the rise. ‘“They’re already ta- 
king off in the junior area. We 
have them in magenta and a hot- 
pink silk-like fabric for a more 
sophisticated look.’’ Again, 
they’re a natural with an even- 
ing dress or jumpsuit. Filene’s 
plans to carry the flat shoe, styl- 
ed like a ballet slipper but “more 
substantial.’’ The store will also 
show Oriental dresses worn over 
trousers the way Kenzo showed 
them in Paris. 

Now that you know how to 
dress Chinese, what do you do 
about your hair and makeup? 
Probably not much. Oh‘you can 
paint your lips and fingernails 
bright red, but you might not 
want to go the whole ‘China 
Doll” route with porcelain-white 
face makeup, pink cheeks, 
smudgy gray/black eyeliner, jade 
green eyeshadows and a “China 
Chop” haircut. 

While the China Chop might 
be the hottest hairstyle in Man- 
hattan (where some salons are 
cutting dozens a day), it hasn’t 
caught on in a big way in Bos- 
ton. 

“It’s just anvold bhunt cut. It’s 
one of the most difficult cuts to 
do, but it’s easy to wear and ev- 
eryone wants easy maintenance 
now,’ says super-stylist Diego, 
at The Loft. “It’s a great look on 
Orientals, but it’s definitely not 
for everyone.” 

At Cinandre, one of the top 
New York salons, PR girl Linda 
Christiano agrees. ““We don’t be- 
lieve in putting looks on people 
just because it’s the latest style. 
We never do looks. If the China 
Chop is right for someone’s life- 
style, if the hair texture is right, 
then, yes, we do it.” 

Let’s face it, the China Chop 
and the China Doll look aren’t 
for everyone. Bangs, blunt-cut 
straight hair and a fragile, pale 
makeup are going to look ridicu- 
lous on a girl with a terminal 
case of the frizzies and the wrong 
coloring and features. The Chi- 
nese look is your personal choice, 
as is all fashion today. As Geral- 
dine Stutz, president of Henri 
Bendel, said recently, “I don’t 
think fashion is ever going back 
to being objective in the sense 
that women are told what they 
should wear.” 

Ah, velly true, Geraldine. 











Ah Sew 


Home sewers can be shangh- 
aied with but a few yards of 
fabric and a sewing pattern. 
Several Chinese looks are avail- 
able including McCall’s #4273 
(Halston’s Chinese Unlined 
jacket and pants), McCall’s 
#4544 (top and pants by D.D. 
Domenick) or Simplicity’s “‘Jif- 
fy Kimono” for men or wo- 
men. All of these cost about $1- 
$1.75. If your budget allows for 
a $3 pattern, you can find 
Shangri-La in the pages of 
Vogue’s pattern book. Among 
the Chinese looks are #9299, a 
quilted, side-wrapped, sleeve- 
less coat with pants and #9304, 
a mandarin-collared, side- 
wrapped top with matching 
pants. , 








—B.B.M. 
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The system is an instant do-it-yourself hair replacement 
method. The hair unit is bonded to the scalp so securely that 
a tug of over 25 pounds would have to be applied to tear it off 
and yet a sharp upward peeling motion removes it instantly. 
Instant attachment and removal can be performed as often as 
you wish. 

Water has no effect on the system. You remove your ‘hair 
unit to shampoo your hair and wear it and forget it while play- . 
ing sports, sleeping, and swimming. No raw adhesive will pull 
out hair from your hair unit. This totally secure, Hygenic, and 
comfortable new method makes medical implantation, hair- 
fusion, hairweave and double-faced tape obsolete. 


Any hairpiece model including partials can be converted to 


this new system at minimal cost. - 
20 minutes from Boston 


WINNERS OF 45 STYLING AWARDS near Burlington Mall 


SERVICING ON ALL FORMS OF HAIR Route 128 ¢ Exit 41 North 
REPLACEMENT Free brochure and consultation 


@§ 2723183 —— 


120 Cambridge Street 
Burlington, Ma. 01803 


Name 
Address 
City 


120 Cambridge, (rt 3A) Burlington, Ma 01803 Phone 


Fabrics & Sew Forth 


from 


Ralph Jordan textices, inc. 


We have natural wools, cottons, 

linens and silks Pe everything 

you need to put it all together 
naturally! 

















PATTE 
Simon NS 
*Butteric, 


*Vogue 





CORDUROY 


fo KYM ET allele] Cola m-) OC LAT] a er-(e Jaleo) o)o)iare mental (14 
eit ctdon ysiss. wae =Jalelalcela metal -s —_— si (- ses Woe Vod Cola] 
"te 254-5852 ore 263-0606 
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LOSE 
20 POUNDS 
IN TWO WEEKS! 


Famous U.S. Women Ski Team,\Diet 


During the non-snow off season the U.S. Women’s Alpine 
Ski Team members go on the “Ski Team” diet to lose 20 pounds in 
two weeks. That’s right — 20 pounds in 14 days! The basis of the 
diet is chemical food action and was devised by a famous 
Colorado physician especially for the U.S. Ski Team. Normal 
energy is maintained (very important!) while reducing. You keep 
“full’’ — no starvation — because the diet is designed that way. 
It’s a diet that is easy to follow whether you work, travel or stay at 
home. (Not the grapefruit diet!) 

This is, honestly, a fantastically successful diet. If it weren’t, 
the U.S. Women’s Ski Team wouldn’t be permitted to use it! 
Right? So, give yourself the same break the U.S. Ski Team gets. 
Lose weight the scientific, proven way. Even if you’ve tried all the 
other diets, you owe it to yourself to try the U.S. Women’s Ski 
Team Diet. That is, if you really do want to lose 20 pounds in two 
weeks, Order today. Tear this out as a reminder. 

Send only $3.00 ($3.25 for Rush Service — cash is O.K. — to: 
RESEARCH ASSOCIATES, P.O. Box 1034, Dept. 12, Chico, 
Calif. 95926. Don’t order unless you want to lose 20 pounds in 
two weeks! Because that’s what the Ski Team Diet will do. c1972 
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Style 110 


Ky % 
0, 4G 


Earth brand shoe. Yo 
will experience its comfort 


as soon as you try it on. 
And the longer you wear it, 
the more you'll appreciate 
as ot its quality 
and value. 














The Earth shoe is available 
only at the following locations in Massachusetts : 
Amherst: 264 No. Pleasant St. (413) 256-891! 


Cambridge: 14 Story St. (617) 492-6000 / Burlington Mall: (617) 272-3557 
Gift Certificates Available. 




















lon Tiriac 
Wears Well 


Here’s one jock 
you can take anywhere 


og 


eat! 
tp 




















' By Mike Lupica 


Most athletes can no sooner dress right than decide how much mo- 
ney they should make. It’s a shame that agents can’t double as va- 
lets. That way, when Alan Eagleson asked, er, told Bobby Orr that he 
is worth $2739.72 per day to play hockey for the Boston Bruins, he 
could also tell him to get rid of the double knits. Before taking Bob- 
by to a press conference, Eagleson could first lay out Orr’s clothes. 

And God knows, most jocks need someone to lay out their threads. 
You don’t have to look any farther than Boston. Red Sox pitcher Bill 
Lee’s favorite outfit is a rugby shirt, a pair of levis and a London Fog 
raincoat. John Havlicek? A white dress shirt unbuttoned at the col- 
lar, a pair of fire-engine red polyester slacks, a white belt, white 
shoes, some Indian jewelry and wraparound sunglasses, American 
Graffiti-style. His wife Beth should commit a strategic foul on John 
every time he steps out of the house. 

This is not to say that everybody can’t dress. In fact, when some 
well-paid jock takes the time to pay a little attention to fashion, he is 
one of the sharpies, a sartorial stud. But that doesn’t happen very 
often. 

Tennis players are the best dressed of all athletes. This is due in 
part to the nature of the sport — most of them grew up with some 
money and around country clubs — and to the fact that the players 
spend so much of the tennis year in Italy and Spain and Paris and 
London. 

Of course, there is fashion in tennis, and then there is fashion. 
Even given the head start mentioned above, tennis players still tend 
to get a little lazy with what they have. In fact, the standard loung- 
ing attire for most of them is this: a pair of Gucci loafers (in tennis 
Guccis off the court are as common as sneakers on), a pair of denim 
slacks, a t-shirt with some kind of cool inscription on it, a warm-up 
jacket. This is good, but not quite good enough. 
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City Shoes: Two to take wherever you go. To wear with pants or skirts — 
our easy espadrille. In Loden, Green, Black or Cocoa. $42.00.To wear with 
skirts or dresses — our perfect pump. In Chestnut, Camel or Black. $44.00. 


Photos by Pam Schuyler 











, A smashing collection of clothing and shoes. ° 
115 Newbury Street, Boston (617) 266-4336 


WRANGLER* SPORTSWEAR 
offers a course in the new classics 
with a western style jacket and 
jean$of authentic Cone Indigo denim. 
This 100% cotton heavy-weight denim 
really makes the grade with good 
looks, lots of comfort, and practical 
value. Big bell jean for sizes 27-42; 
jacket in 32-46. Sanforized. Fully 
guaranteed by Wrangler. Ask for 
Wrangler Sportswear at your 


favorite store. Cone ti 


LY On sa 


enim ~ 


























In Boston, though, we have the best-dressed of all the tennis play- 
ers, which just might make him the best-dressed athlete of them all. 
Ion Tiriac, player-coach of the Boston Lobsters, has been trying to 
show the rest of the players how to dress for years. When he first be- 
came coach of the Lobsters, he installed the Fila line of tennis clothes 
for his players. This year, he went to Oleg Cassini clothes. Anybody 
who takes that much care to dressing on the court must know what 
he’s doing off it. 

Tiriac is full of opinions about what to wear and occasionally gets 
depressed about some of the stuff he has to look at: 

On Australian tennis players: “Slowly, slowly, they are begining to 
dress less like shepherds. In maybe 10 or 15 years they will stop think- 
ing that the height of fashions is a size-14 boot with buckle.” 

On American tennis players: “Still with the trousers three inches 
short over the shoe, and wearing white tennis socks no matter what 
the outfit. Slowly, slowly, they, too, are finding out about civiliza- 
tion and culture. But the cause probably is lost.” 

On double knits: ‘‘Hate them, hate them. Double knits, polyesters 
were invented by Americans soon after they discovered the washing 
machine.” 

‘Tiriac himself is partial to three particular brands of clothing, all 
of them from Europe: Casharell (Paris), Cassini (Rome) and Faso- 
nabla (Rome). This does not mean Tiriac is provincial: he is one of 
the great boutique shoppers on all the continents. He always knows . 
where the best leather is (for soft loafers and smooth jackets) as well ; ™ : Se 
as the best denim. ea Rey ae ; ' 

As far as shoes are concerned, Tiriac is partial to Gucci and Ros- | 4 eS Ae ek a 
setti, both from Italy. Though he says he dresses by season, his favo- 
rite material is still wool, which is nice to hear, considering the fact Cone makes fabrics people live in: 
that most jocks still think wool is a slang expression for the female of 7 
the species. CONE MILLS f 1440 BROADWAY, NEW YORK, N.Y. 10018 
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Macho Do About Nothing 


And the women come and go, still being stalked by machismo 








If anything establishes the hopeless cynicism of the mascu- 

line gender, it’s the appearance of what we’ll call neomachis- Subject Macho Neo-Macho 
mo. The macho pig of a few years ago cultivated a demeanor 
that would deserve such a reputation — flaunting his basest Communal Sex The Gang Bang Grope Gestalt 
drives was supposed to be alluring to his quarry. Even if said Casiataante ‘4° oak inaide het “Tat tees ber 
supposition was founded upon a fundamental and immemor- pants” head” 
ial misunderstanding between the sexes, at least it had a cer- 

Accouterments A case of Bud anda_ An earthenware jug 


tain stupid integrity. Today, the neo-macho pig proceeds as 
females have done for ages: by stealth. He has a well-segre- 
gated sense of means and ends, so that a strategic refinement 
of mores in no way denotes a refinement of appetite. The Ne- 
anderthal Macho Pig prefers to behave in ways that make him 


and Precautions 


Sexual Semantics 





feel like a man, while his latter-day counterpart concen- Queries 
trates, to the exclusion of all else, on bedding women. 
Macho pigs, with a chivalry that is indivisible from condes- Dormitory Life 
cension, offer their dates long-stemmed roses. Neo-macho pig- 
lets (cuter versions of their forefathers) will remember their . 
escorts with a plant that neither blushes nor wanes — a pot- Parting Shots 
ted rhododendron, perhaps. Pigs will take the lovely lady to Codes 
dine at Chez Claude or Chez Maurice; the piglet will prepare a 
five-course repast, Chez Lui. And when post-prandial discus- 
sion of the problem of the male in society enters its fourth hour 
(since as our chart shows, talk is the new foreplay), the piglet 
will somehow negotiate that perilous transition from sexism 
: : Transcendence 
pondering to sexual fondling. aie 
Men had reason and right to be battering rams as long as_ Limericks 
women pretended to be unassailable fortresses. When, from 
factors largely technological, women started allowing them- 
selves to become less impregnable, the battering ram became 
obsolete. A new mating ritual — a test of patience, ingenuity, Prelims 
bravado and humility, a fusion of feminism and testosterone Trappings 
— was implemented by certain men to woo certain women. In 
this way the bear gave up his mauling and foraging to dance. 
Footgear 
2 Criminals 
T'M REALLY X Disappearing 
GETTING oD tl Criminals 
INTO YOUR HEAD: p ? YUH? Journalists 
T MEAN, YOUVE. DOG? : 
REALLY Gor FINE WANNA GET Gentleman’s Crime 
? 
Vibes. L'MFEEL- LAID? Magazine 
ING ALL THIS GOT NICETITS. 
maibas GOTO Breakfast 
; sae Folksingers 
p MEAN, T THINK FINE LOOKIN! Infidelity 
YOURE REAUN ASS. HEY, Kieo-Ot0 
SENSITIVE .T BABY, WANNA ees 
MEAN , WHAT'S GET LAID? HUH? 
YOUR SIGN? LET'S GO TO 4 
WANNA G0 PAD. WANN Parties 
TOMY Pléce? RBub7 
Hua? CET Idealist’s 
Career Profession 
The Medicine 
Cabinet 
5 Setting the Mood 
j 
Colleges 
Orgies 
TV Husbands 
Religious 
Personalities 
Sincerity 
Psychopaths 
Auto Etiquette 
TV Hosts 
Cupid’s 
Complaints 


Faux Pas 


_pack of Trojans 


Screwing 


“Who are you mak- 
ing it with?” 


Panty raids 


“See you around” 
The Four F’s 
Find ’em 

Feel ’em 


Fuck ’em 
Forget em 


Gross out 


‘‘Wham-bam-thank- 
you-mam”’ 


Foreplay 


Black leathers, ’56 
T-Bird, brass knuc- 
kle dusters 


Bass weejuns 
Jimmy Hoffa 
Jimmy Hoffa 


James Morris 
Tax evasion 
Playboy 


Wheaties with ba- 
nana slices 


Dave Van Ronk 
Adultery 


Never having to say 
you're sorry 


The “Bash” 


J.D. social worker 


Right Guard, Vital- 
is, tale, Old Spice af- 
ter shave, Colgate, 
toothpicks 


Turning the lights 
down low, spinning 
Johnny Mathis plat- 
tersand relaxing _ 


Notre Dame 


Wesson oil party 


Ward Cleaver 


Norman Vincent 


Peale 


‘‘Here’s looking at 


you, kid” 


The Boston Strang- 
ler 


Opening the car door 
Lou Gordon (and his 
lovely wife, Jackie) 


Syphilis 


Falling in love 


a 


of apple cider and a 
vasectomy pendant 


Sensitivity explora- 
tion 

“Who are you see- 
ing?” 

Washing your room- 
mate’s lingerie 
“Ciao” 

The Four A’s 


Advertise 
Amorize 
Analyze 
Apologize 


Bliss out 


“I hope“ you will/ 
hope I can/It isn’t a 
sham/I’m_ only a 


” 


man 
Talk 


Rucksack, Peugeot 
10-speed racer: with 
a Kryptonite Lock 


Earth shoes 
Jeb Magruder 
Patty Hearst 


Jan Morris 
Wiretapping 

Ms. 

Granola topped with 
yogurt 

Jackson Browne 
Going bi- 


Explaining sincere- 
ly just how sorry you 
really.are 


The “Little Get-To- 
gether” 


Day care center as- 
sistant administra- 
tor 


Vitabath with 
spongeglove, Seville 
peppermint soap, 
Supermax hair- 


blower, Ultra-Brite, 
Stim-U-Dents 


Turning the lights 
down low, spinning 
the Carpenters and 
relating 


Sarah Lawrence 


Oaken tub party 
with Jacuzzi whirl- 


pool 
Sonny Bono 


Marjoe 


“T really respect you 
as a person”’ 


Bobby Fischer 


Opening the car door 
—of her car 


Geraldo Rivera 


Non-specific’ ureth- 
ritis 


Falling in love 


Oe ee ee 








ERIC STEVENS 


32 Langley Rd. 
Newton Center, Mass. 
969-4910 





Why look like thousands of other \ 
women — all in the same stamped- | \ 
out paper doll look. Lots are nice, | \ | /U@a. 
| but then there’s something so much | RAlsée-caom 

nicer ... an original fashion from | 7m , 
Fawzi Boutique. It's like puttingona | 

ry» hew personality — easy, breezy 
couture that won't cramp your style. 








a is This fall turn over a new leaf to Fawzi 
ae #4 Béutique. European fashion flair 


ine ee nd ; “a near Harvard Square. 


awzi Boutique __.... the origina 


1105 Mass.Ave. 492-7771 1-7 MonthnuSat 














your 
shoes 


of lead 


Liberate 
your feet 


Liberate 


1160 MASS. AVE. 
CAMBRIDGE 


Place your 
Phoenix 

Classified 
ads here! 





i 


VISION HOUSE 


OPTICIANS 





i Serer 











gee SEEM 
GIVENCH 


“2 1918 Beacon Street 








Brookline At Cleveland Circle 
y Tal-Siai 
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All the Young Dudes 


<8 
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What we have here are 
three photographs designed 
to show you how to look good 
by dressing black — or bad, 
as the expression goes. 

Up top there we have a pic- 
ture of Brian McKinney, 
lighting up a cheroot in the 
presence of a supine Cheryl 
Bond. Brian designs and 
makes (yes, he sews) clothes 
for himself, people like 
Cheryl, assorted friends and, 
every now and then, money. 
In this case he made these 
clothes out of recycled de- 
nim. Cheryl brought over her 
old jeans, and before she 
knew it Brian had her deck- 
ed out in his latest creation. 
Those are snakeskin boots, by 
the way. 








£ 
That’s Brian again looking 
like.a hard guy with the 
mean-mother safety glasses. 
Interesting thing about those 
shades: Brian has a secret 
formula for dyeing them to 
match his suits. He owns 
about 10 pair: red, purple, 
brown, yellow. In this shot 
Brian seems to be ignoring, 
and is seemingly being ig- 
nored by, a mysterious wo- 
man known only as Miss G. 
Meanwhile, he’s sitting there 
in a dazzling silver suit he 
made. In fact, the suit won 
him a first prize in a quickie 
fashion contest at the second 
Labelle concert this year. Be- 
sides the glasses, Brian’s ac- 
cessories include cork plat- 
form shoes (he walks slowly, 


Three good ways to dress bad 






F ] eo 
| 4 
i 














but he gets there) and a gen- 
uine black beaver hat that he 
picked up in New York. 

Our final picture may not 
look all that unusual at first 
glance. What you have to 
realize is that the woman’s 
dress is made entirely out of 
feathers — which is not som€- 
thing most people wear. The 
woman’s name is Jameela 
Maloof. She and her friend, 
Jack Leflore, are both friends 
of Lou Jones, who took the 
photos on this page. What 
they’re wearing is a response 
to Lou’s request that they 
come over to his studio look- 
ing ‘“‘black.’”’ Jack is wearing 
your basic shirt-and-pants 
look. Jameela’s feather dress 
is a one-of-a-kind item. 
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lACOMO 


SALON 
BOSTON 508 COMMONWEALTH AVE. 261-1313 , MON.-FRI. 9-9 SAT. 9-5 














re 


We specialize 
in wash and 
wear outs 
For men 

and women. 


Call : 
5394-92958 ~—— 
For appointment. 
Manicurist on 

Fri. and Sat. 


hair dosign 


1105 MASS AVE _ 


Between Harvard and Centra 
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Saving 


Continued from page 13 
macho. To the left of this selec- 
tion is a pile of four-color 
brochures prepared by the Hair 
Replacement Center. In mar- 
keting terms this literature is 
aimed at making a potential 
customer feel more comfortable 
about submitting to something 
as vain as hair replacement. 
The book’s title is Hair You 
Can Live With. It touches all the 
bases with reassuring copy in- 
terspersed among photographs of 
a businessman in conference, a 
man being hugged by two 
children, a hunter with his 
faithful rifle and dog and a 
muscular chap out for a sail with 
a bikinied blond. The text 
assures the reader that 
“baldness is a mistake of nature. 
The natural thing is for a man to 
have hair, even if he’s lost his 
own,” and that “‘it’s an active, 
virile, masculine world that 
seems to get younger as years go 


All this hard sell is out of step 
with Bruce Davis’s considerate 
and down-to-earth attitude 
about his clients. But his is an 
uphill fight. It’s not easy to 
defeat the idea that “wearing 


fake hair is for sissies.’ Most of - 


the customers are very hush- 
hush about what they’ve done. 


The only people who brag about 
wearing replacement hair are the 
‘athletes, and who can argue with 
this roster of Hair Replacement 
Center successes: Gene Tenace, 
Ron Blomberg, Dave McNally, 
Paul and Sal Bando? 

They’re all too big to argue 
with. — 
Skinned Alive 

Do you know a licensed 
aesthetician? Well you should 
meet Elizabeth Grady. She’s one 
of the few people around with a 
bona fide aesthetician license. 
“Aesthetician” is a crazy word. 
It’s French and has something to 
do with “the art of beauty,” 
which could mean a lot of things 
but in this case means clear skin. 

The Elizabeth Grady Salon at 
39 Newbury St. could put the 
pimple-medicine merchants out 
of business because Elizabeth 
claims that she can accomplish 
something that has confounded 
dermatologists and bathroom 
practitioners for centuries. She 
has a cure for the common 
belmish: a series of “facials,” 
but not the old-style cosmetic 
pamperings. The Grady people 
give hour-long, pore-by-pore, 
cleansing treatments for a mere 
$15 an hour. 

When_you go in for your ap- 
pointment (which might be a 
while since the salon is already 
booked up on Saturdays and 
Wednesdays through October), 
Ms. Grady or one of her 11 
employees analyzes your skin 


and prescribes treatments as 
necessary. If your case is near 
terminal, you might go for the 
$125 series of 10 sessions which 
you take weekly in rapid succes- 
sion or spread out over a period 
of months, depending on your 
rate of progress. 

‘‘After a couple of facial 
treatments, the customer begins 
to see some real improvement,” 
Elizabeth says. ‘We start with a 
thorough cleaning and ask peo- 
ple not to touch their faces 
between treatments — especially 
not to use any drying soaps — 
except to apply herbal com- 
presses. We use camomile tea to 
desensitize the skin.” 

Ms. Grady claims that her 
treatments are effective whether 
your problem is real acne or 
simply clogged pores. Unlike 
dermatologists, she prescribes no 
drugs and can succeed where 
doctors fail simply because she 
takes the time to give each pore 
individual consideration. 

Elizabeth Grady’s an in- 
teresting person. She’s 21 years 
old and has been working in the 
salon, which is owned by her 
father, Joe Grady, since she was 
11 years old. The Newbury 
Street business has gone through 
some changes. Joe ran it with 
another partner and once 
specialized in frills and cosmet- 
ics. Fourteen months ago_when 
his daughter got out of school, he 
exchanged his former colleague 
for Elizabeth and changed the 


name to Elizabeth Grady Face 
First Salon. They started with 
three women doing skin 
treatments and now employ 11, 
seven of them European. 

Facials are, they tell us, the 
new wave in beauty care, and the 
Grady Salon has amassed a large 
clientele — both men and 
women. There is a serious side to 
the skin and cosmetics business. 
Elizabeth has offered her ser- 
vices to doctors at the Shrine of 
Burns who refer healed burn 
patients — mostly children and 
teenagers — to her for lessons in 
corrective makeup. 

It’s face first to be sure, but 
the salon does do other things. 
Makeup, for example — the 
prime image _ changer.- 
Elizabeth’s people take the in- 
dividual approach and offer 
something called “Days of 
Beauty,” which involves a two- 
hour skin care and makeup in- 
struction session. 

The salon also deals with some 
of the peculiar particulars of the 
beauty business: eyebrow 
bleaching, hair removal (called 
‘“‘waxing” — they apply hot bees 
wax, let it dry and then rip it and 
your unwanted facial hair off in 
narrow strips) and arm-hair 
bleaching. Which reminds 
Elizabeth of a funny story: 

The salon received a call from 
a woman with a foreign accent 
asking whether they did 
bleaching. The said yes and 
made an appointment, assuming 
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that the customer wanted some 
hair lightened. They were a little 
surprised when the caller arriv- 
ed, (a black woman) but even 
more surprised when they dis- 
covered that she wanted her 
body, not her hair, bleached. It 
seems this customer had recently 
emigrated from some long 
colonized place in Africa where 
light skin is a matter of con- 
siderable status, and it was her 
custom to submit to periodic 
skin bleachings. This involves 
coating one’s body with peroxide 
bleach and leaving it on for 
about two hours, which is about 
an hour and 50 minutes longer 
than one would need to bleach 
hair. The Grady salon, granted 
this woman’s wish but then told 
her where she could buy her own .- 
bleach and recommended that 
she not do it all. 

(Incidentally, lightening skin 
is difficult, but there are dyes 
and body makeup available to 
darken it. It’s a tricky and un- 
satisfying process prone to 
streaking and unevenness, but it 
is a way to change your image.) 

Another part of cosmetic 
manipulation involves eyelashes. 
The Grady Salon will dye lashes 
— it looks like mascara but 
doesn’t rub off —* and apply in- 
dividual false eyelashes that stay 
in place for weeks. 

“When people get in here, it’s 


‘a little like going to a psy- 


chiatrist,” says Elizabeth Grady. 
“We work very closely with their 
neuroses.” 

The Kindest Cut of All 

When you think of getting 
your hair cut, you probably 
remember the people your 
mother sent you to. They were 
called barbers then. No one’s 
ever been able to understand 
why the men to whom others en- 
trusted their hair were in- 
variably bald, but they in- 
variably were, and most of them 
went to ridiculous lengths to let 
the nail on their little finger grow 
to ridiculous lengths. A long, 
thick, yellow nail dangled 
rhythmically over one’s eyes and 
nose each second Saturday, and 
it belonged to someone with a 
name like Vic. 

Vic was the barber we went to 
with instructions for a “regular 
man’s haircut.”” Mothers always 
told us to say that as if slavish 
devotion to this dull, close- 
cropped style would insure our 
becoming regular men. Later, 
with the realization that we 
hated the “regular man’s hair- 
cut,’’ we began asking for 
something else, only to discover 
that Vic’s entire repertoire was 
the “regular man’s haircut,” and 
alas, we were doomed to a 
medley of his hit 24 times a year 
throughout eternity. 

To old Vic, a haircut wasn’t 


“something that was supposed to 


make you feel good, but rather 
an act of ceremonial butchery 
that netted him 75 cents a throw. 
He simply had no philosophy of 
hair. 

But John Dellaria does. In 
fact, he’s got a philosophy of hair 
that’s so appealing it’s gotten 
him a chain of 10 stores and a 
Rolls Royce, making him 
without a doubt the King of 
Clipdom in Boston and perhaps 
the country. His view that hair 
should make you look and feel 
good forms the basis of this 
philosophy, and he probably has 
a better understanding than 
most of the connection between 
self-esteem and personal groom- 
ing. He gained this insight partly 
from his experience with delin- 
quent girls who in 1974 par- 
ticipated in his four-week groom- 
ing’course under the auspices of 
the Massachusetts Department 
of Youth Services. It was felt 
that if the girls were made to feel 
more attractive and able to 
behave in a socially acceptable - 
manner their problems might be 
more easily overcome. And sure 
enough, it was true. Beauty may 
be only skin deep, but “twas 
beauty killed the beast,” to lift a 
line from a monkey movie. 

Where you go and who you go 








to are important ingredients in a 
person’s final evaluation of 
themselves and_ their 
appearance. According to one of 
John Dellaria’s beautifully 
designed pamphlets: ‘Before 
you have your hair styled at John 
Dellaria, don’t be surprised if 
your stylist asks you to take a lit- 
tle walk. Not far. Maybe around 
the room. Just far enough to see 
how you move. How your hair 
falls.” 

Isn’t that something? Vic 
never asked us to do that. If he 
had, we would have felt like 
some kind of special person in- 
stead of a human sacrifice. When 
people pay that kind of attention 
to how you look, you can’t help 
but feel good about yourself. 

There’s an_ entire pecking 
(clipping?) order from ‘‘Stylist” 
and “Top Stylist’? up to “Ar- 
tistic Director/ Stylist’? and 
‘‘Creative Director’’. The 
specialists have begun to take 
hold in their styling field. What’s 
a stylist? 

‘‘A stylist... knows that 
there’s more to styling than just 
cutting hair. It’s impertant to 
have some idea of what’s-inside 
your head before touching a hair 
on the outside.” 

Even if that’s only half true, it 
strikes a responsive chord and 
diminishes some of the distrust 
toward those who cut hair. A 
visit to the salon at 629 Com- 
monwealth Ave. is something of 
a shock to the person who re- 
members piles of hair on the 
floor and hair-drying contrap- 
tions that looked like the engine 
housings for a DC-3. Everything 
is low-key and unobtrusive, and 
if it wasn’t for an occasional 
woman with her head soaking in 
a sink, one would never know 
that tonsorial talents were being 
plied on three Jevels in the 
building — talents that recently 
gave the world radiating ringlets 
of pin curls and the “skirt cut” 
which, as the name suggests, 
looks like a skirt; one fanciful 
variation even had pleats. With 
the possible exception of bouf- 
fants, Dellaria Ltd. will humor 
almost any request in hair 
arrangement or color. As the 
chain’s namesake once said, ‘“‘An 
individual’s hair is their own, not 
the stylist’s, and should comple- 
ment overall good looks.’’ Words 
to live by. Eat your heart out, 
Vic. 

They All Laughed 
When I Sat Down to Chew 

Don’t look now, but people’s 
jaws are shrinking. 

Scientists have observed that 
over the last 200 years Mother 
Nature has been doing you dirty 
by making it harder for your 
teeth to come in straight. This 
period of time corresponds 
roughly to the rapid urbaniza- 
tion and industrialization the 
world has experienced, leading 
to the conclusion that maybe 
constricted 
have caused us to give each other 
so much lip that our jaws have 
atrophied as a result. The reality 
of shrinking jaws may not be a 
recent discovery for you, but it 
only reached us a few days ago 
by way of Dr. Everett Shapiro, 
who allowed us to inspect a box 
of plastic impressions made from 
mouths with overbites so wide as 
to give Evel Knievel second 
thoughts about jumping them. 

Dr. Shapiro is the chairman of 
the orthodontics department of 
Tufts Dental School, which is 
reason enough for awe and ad- 
miration, but equally impressive 
is the office of his Brookline 
practice which houses the largest 
collection of current periodicals 
one is likely to see in the waiting 
room of a member of the medical 
profession — nothing earlier 
than June ’75. There is no ques- 
tion, he explained, that having 
teeth straightened can be an im- 
portant cosmetic practice affec- 
ting a person’s self-image, es- 
pecially during the critical 
period of adolescence when 
physical shortcomings can be 
traumatic. But most young peo- 
ple take crooked teeth in stride 


and have only minor difficulty 
adjusting to the inconvenience of 
orthodontic devices. More than 
aesthetics is involved in the 
sometimes lengthy process of re- 
arranging a mouthful of skewed 
dentition; considerations of oral 
health and function also come 
into play. Obviously, teeth 
which are violently banging into 
each other while a person chews 
are not destined for long and 
faithful service. 

Unlike other. areas of dentis- 
try, orthodonture is still some- 
thing of a bargain. The fee still 
hovers in the vicinity of $1500, 
relatively unchanged over the 
last 15 or 20 years because of the 
increase in the number of 
orthodontists and the. subse- 
quent competition. While fees 
for this specialty have remained 
comparatively stable, advances 
have been made in technology 
associated with the field. In- 
novations in brace design have 
resulted in plastic ‘‘invisible”’ 
braces which blend with the 
color of one’s teeth and new sur- 
gical procedures that permit the 
correction of irregularities in 
alignment. Badly chipped or dis- 
colored teeth that once had to be 
capped at the cost of $200-$400 
can sometimes be touched up at 
a fraction of the price by using 
synthetic filling material which 
appreximates the color of tooth 
enamel and which is brushed on 
in layers until the proper 
thickness is achieved. This fill- 
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ing material isn’t practical for 
teeth which are constantly 
abrading each other — molars 
for instance — but it can last two 
to three years when applied to 
non-contact areas of enamel. 

Perhaps our culture dwells too 
much on outward appearance 
but the fact remains that people 
feel good when they look good, 
and there are enough dental 
clinics in the city so that a per- 
son can get reasonably priced 
orthodontic help that will ob- 
viate the need to cover their 
mouth with a hand each time a 
smile threatens to expose teeth 
so crooked they could chew sweet 
corn through a venetian blind. 
The Nose Makes the Man 

Heard any good plastic sur- 
gery jokes lately? 

Dr. G.W. Anastasi hasn’t. Ac- 
cording to Dr. Anastasi, chief of 
plastic surgery at the BU 
Medical Center, the art of 
plastic surgery ish’t as funny as 
it’s made out to be on The 
Tonight Show. In fact, over 70 
percent of the work at the BU 
Hospital is downright serious — 
burn cases, removing tumors — 
no knee slappers there. The 
other 30 percent falls under the 
heading of cosmetic operations: 
rhinoplasty (nose jobs), face 
lifts, breast implants. And even 
these non-life-and-death variety 
procedures don’t make Dr. 
Anastasi chuckle — which is, 
after all, appropriate. It 
wouldn’t inspire much con- 


fidence in the medical profession 
if the surgeon we interviewed 
giggled and tittered every time 
he was asked about-—silicone- 
filled prostheses. 

Seriously though, whatever 
frivolous personal needs may be 
fulfilled by any of our other 
suggested image changers, sur- 
gery is surgery and no doctor is 
going to treat it as a lark. A few 
facts then, since G.W. informs us 
that most people don’t under- 
stand the first thing about his 
specialty. 

First, there’s not much plastic 
involved. In French (you 
remember, they gave us’ 
aestheticians and started hair 
replacement) plastique means 
what it-really means in English: 
malleable, able to change forms. 
A plastic surgeon, then, is a sur- 
geon who changes forms — other 
people’s. He is a real doctor, a 
real surgeon, as capable of taking 
out your appendix as reshaping a 
nose. There are as few as 1500 
doctors in the United States with 
plastic surgery as their boarded 
specialty. About 4500 more MDs 
practice some form of the 
science, and then there’s this old 
man who works-out of the trunk 
of a Buick over on Columbus 
Avenue. 

The most common cosmetic 
operation is the rhinoplasty: the 
ever-famous nose job. There’s a 
doctor in New York City who 
turns out an average of 25 new 
noses per week. Pretty soon, 
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there will be one for every light 
on Broadway. A nose job is 
forever. Cartilage is removed; 
the job’s permanent. In New 
York — that hot bed of 
rhinoplasty — the operation 
could cost you up to $2000. Here 
in Boston, it’s a modest $800 to 
$1200. 

The second most popular sur- 
gical image changer is the face 
lift. A standby for over-the-hill 
starlets, this bizarre operation 
involves incisions along either 
side of the face. The skin is ac- 
tually stretched back and 
tightened, thus removing all 
those unsightly wrinkles. A face 
lift isn’t forever. It may last up to 
five years before age catches up 
with the skin. Dr. Anastasi 
reports that people harbor un- 
realistic expectations about this 
popular operation. A plastic sur- 
geon can’t make a 58-year-old 
look 25. All you can really lose is 
a few years. 

“If people really want to be 
younger,” he says, ‘‘they should 
go find Ponce de Leon. We do 
these operations for people who 
feel younger than they look and 
who have a healthy desire to im- 
prove their appearance. If 
someone comes to me for the 
wrong reasons, I'll simply refuse 
to do the operation.” 

That’s interesting. Before 
anyone is allowed to subject 
themselves to cosmetic surgery, 
Dr. Anastasi and, in fact, most 

Continued on page 24 
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Saving 

Continued from page 23 

plastic surgeons do some heavy 
counseling. You can’t just walk 
in and order up the new you. For 
the most part, what is actually 
done is up to the doctor, and 
believe it or not, he’s likely to 
turn down work because it 
offends his sense of aesthetics. 


Dr. Anastasi explains: ‘‘A 
person comes to a plastic surgeon 
as he or she would go to a por- 
trait painter. We’re concerned 
~with doing the best thing for the 
patient. We talk with them and 
find out their reasons for wanting 
a change. If they have immature 
or unrealistic reasons, we might 
not do the operation. I don’t fool 
myself. If I refuse to do a 
rhinoplasty on a woman because 
I feel that what she wants would 
hurt her appearance, she can 
probably go somewhere else and 
find a doctor who agrees with 
what she wants — but we all 
have a say in the work we do.” 


Face work is very popular. In 
addition to nose jobs and lifts, 
you can have your Mickey 
Mouse ears pinned back per- 
manently or the bags under your 
eyes emptied. But the third most 
popular form of plastic surgery is 
female breast enhancement. 
People have strange misconcep- 
tions about this. Silicone injec- 
tions are generally unhealthy 
and are now illegal. The new 
technique is to implant a clear 
plastic bag under the skin and 
fill it with silicone or saline. 


Breasts can be thus enlarged 
beyond all reasonable limits, of 
course, and Dr. Anastasi notes 
that moderation is often an 
issue. ‘‘For a woman who has 
been flat chested all her life, her 
idea of restitution is frequently 
to go all the way the other way.” 


The average age of breast im- 
plant patients is around 35. The 
job costs between $1000 and 
$1500. 

There are even stranger things 
done in the name of cosmetic 
plastic surgery. Not so much in 
this country, but in Brazil, for 
example, there’s a man named 
Dr. Ivan Paitan who specializes 
in his own figure reformations. 
He has popularized an operation 
known as the thigh lift. He also 
does ass lifts. Some US doctors 
can do these, but most don’t 
feature them. If you’ feel you 
have the need, you can always 
fly to Rio. Thousands of people 
do. 


Finishing Touches 

I enjoyed the finishing part of 
the course. Social Graces helped 
me in dating and the Speech and 
Personality have aided me in my 
present job. 


Quasimodo 

Just kidding. 

Quasimodo never signed his 
name to this statement, but the 
testimonial does appear in the 
brochure “Just For You,” an in- 
troductory pamphlet which ex- 
plains what goes.on at the John 
Robert Powers Modeling, Charm 
and Finishing Schools. 

Charm schools sound like 
anachronisms in this age of 
higher education, but the 53- 
year-old Powers School is alive 
and well and retreading per- 
sonalities for a surer grip on the 
highways and byways of social 
intercourse. Students continue 
taking the Powers courses in self- 
improvement, modeling techni- 
ques, finishing and grooming, all 
in search of that often elusive 
commodity ‘“‘self confidence.” 
This has become especially true 
for women who are entering the 
job market and finding 
themselves competing cheek to 
jowl with men for positions 
previously off-limits to the so- 
called weaker sex. But men are 
also taking the Thursday night 
courses in an effort to smooth 
down the rough edges of 
neanderthalism that have 
limited career mobility. 


Barbara Tyler, vice president 
of the growing chain and a 
former executive with 
Westinghouse Broadcasting, 
doesn’t think anyone is hopeless, 
not even the oaf who cuts his 
spaghetti into quarter-inch 
lengths and proceeds to eat it 
with a spoon. The overhauls 
completed by the school are 
what you’d expect and perhaps 
what you’ve been looking for. 
Included in the basic course for 
women are topics such as 
‘‘Makeup,’’ ‘‘Wardrobe,’’ 
“Visual Poise,” “Social Graces,”’ 
“Etiquette” and “Figure Con- 
trol,’ with more detailed ver- 
sions of same in the advanced 
curriculum, the accelerated 
visual poise course getting into 
such specialized areas as “Inter- 
national Turns” and “Advanced 
Hesitations.’’ Men seem to need 
the most help in the grooming 
and wardrobe departments, 
which isn’t hard to believe when 
one observes the number of men 
who either dress like undertakers 
or who mix striped shirts, plaid 
sport jackets and paisley ties to 
produce an effect not unlike a 
walking TV test pattern. For the 
prospective student the road to 
“the new you” starts with a 
phone call and $200-$800 tuition. 
We started with just the phone 
call and invited ourselves over to 
the Powers School on Boylston 
Street to discover if charm by 
association was possible. 


There’s a genuine espit de cor- 
ps which hits the visitor square 
in the face after he’s entered the 
second floor classrooms, and it’s 
no wonder. This is no fly-by- 
night operation. Powers is the 
alma mater for such luminaries 
as Diana Ross, Jacqueline 
Kennedy Onassis, Lauren Bacall 
and Betty Ford, among others. 
(Where do you think Betty 
Furness learned to open 
refrigerator doors?) So we trotted 
over to the Visual Poise Room to 
see how nervous we could make 
two women in their ’20s who 
were practicing “formal” and 
“informal” exits along with some 
“Runway Drill” — the formal 
exits are the ones where you 
leave a room while facing a per- 
son. To break the ice we made 
the mistake of having one of our 
own walks, a careful blend of 
James Cagney strut and’ John 
Wayne lope, analyzed by the 
poise instructor, who concluded 
that we had a good, but not a 
great walk and informed us that 
we lacked control. 


The instructor then exposed us 
to the ‘‘Powers Glide,” which is 
not a transmission option on a 
Chevy. As it happens, it’s the 
prescribed gait for fashion 
modeling. We then moved on to 
the photo session all the while 
really wanting to attend an 
‘‘Undergarments and Foun- 
dations” class, which, unfor- 
tunately, was not being held that 
night. Disappointed, we spent 
the remainder of the evening 
speaking with Fred, the resident 
photographer in the Mickey 
Mouse T-shirt and short pants. 
Fred needs a good shot of “‘War- 
drobe 101.” 


Some of the girls were natural- 
born hams and some were still 
camera shy, but Fred took it all 
in stride. An unflappable man, 
he confided that of all the 
schools he worked, this one was 
the most reputable and probably 
the most varied in its clientele, 
for in addition to career women 
and high school students there 
was a self-confessed law student, 
a mathematician and even a 
local television news personality 
trying to overcome her camera 
fright. We figured they must be 
getting the self-confidence or 
whatever else it was they were 
looking for or they wouldn't still 
be there. Our own self- 
confidence received a setback 
after Miss Poise told us we walk- 
ed like a gaggle of geese, but we 
left with malice toward none and 
walked to the subway in the rain, 
concentrating all the way on our 
street version of the “Powers 
Glide.” 
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Four Tailors Worth B 


From rags to britches 


By Michael Ryan 

There is, I suppose, a reason- 
able amount of disagreement 
among civilized folk as to just 
what a tailor is. An aficionado of 
Lord Peter Wimsey might be 
pardoned the notion that a tai- 
lor is a church bell, for instance. 
And I might well be pardoned 
the understandable mistake of 
thinking that a tailor is a person 
who measures you, matches your 
body to a bolt of cloth and a set 
of specifications, and produces a 
suit of clothing which perfectly 
conforms to your physical di- 
mensions and transforms .even 
the dumpiest corpse into the 
body beautiful. 

That, at least, is what I 
thought a tailor was, until one of 
the high-ranking editors of this 
newspaper asked me to write an 
article on four tailors worth 
knowing in this town. Dutifully, 
I set about compiling a cata- 
logue of the best and the bright- 
est of the men of the cloth, the 
people who could make suits so 
beautiful that legions would 
weep at their loveliness, who 





J 





could make dresses that would 
honor Helen of Troy. Then a few 
weeks ago, I sauntered in and an- 
nounced that I was about ready 
to finish the piece. 

“Did you make sure to get in- 
expensive tailors on the list?” 
the newspaper honcho asked me. 

“Well,” I replied, “‘you can’t 
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oraSHORT ONE... 


new FRYE Boots 
FOR MEN & WOMEN 


49 Styles 


also fine leather goods of course 


Walter Dyer of Charles St. 
FRYE Boot Pen 


110 Charles St. 
Boston 227-5135 
103 North Pleasant St. 
Amherst 
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get anything for under a few 
hundred dollars these days.”’ 

“A few hundred dollars!’ he 
screamed. ‘“‘What do you mean a 
few hundred dollars?”’ 

“That’s what a suit costs any- 
where nowadays.” 

‘‘Schmendrick,’- he yelled. 
“What kind of tailors do you 
think I’m talking about? I want 
tailors, not artists. A tailor is 
somebody who patches your 
crotch. Somebody who makes al- 
terations. I’m not talking about 
fucking Michelangelo.” 


Men of the cloth: Max Gerber (left) of Shea’s and Ed Scarfo 


At this admonition, we were 
taken aback. But undaunted, we 
scrapped our plans to put toge- 
ther the ultimate list of sartorial 
geniuses and set about to com- 
pile a conglomeration of good 


old-fashioned tailors, the kind of 


people who can take in your suit, 
sew your dress, alter your jacket 
and generally render you at least 
presentable, if not totally im- 
peccable. 

The conventional wisdom has 
it that the fine. art of tailoring is 
dying, and, in this at least, it 
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may just be that the conven- 
tional wisdom is right. 

The old-fashioned craftsper- 
son, who learned tailoring as an 
apprentice — if not in the old 
country — has largely passed 
from our midst. Time was when 
the guy at the corner laundry 
could handle all your altera- 
tions for you. Nowadays, the cor- 
ner laundry is more often than 
not a subsidiary of ITT, and the 
surly fellow who waits on you 
while popping bubble gum 
couldn’t thread a needle to save 
his life. So, for that awful day 
when your crotch splits, your 
hem gives way or you decide to 
take your granny dresses up a 
foot and a half, we offer the fol- 
lowing brief guide to some tai- 
lors, people who know what 
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Art Deco, Collec- 
tibles, Fiesta Ware, 
Clothing & Jewelry 
290 Newbury St. 
Boston 
Daily 10-6 Wed. till 8 
267-2547 
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Super Selection of 
taded Glory Jeans & Jackets 
Skirts & Dresses 
plus 
A Petrucci in 4 pc. denim suits 
also 
Bago sweaters & tops for women 
Dancelli sweaters for men 


Smartee Pants Boutique 
280 Worcester Rd., Rt. 9 
Framingham 
879-5014 





(all lengths of hair) 


Where hair is our only thing. 
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ETiaaeCallelate Melime.:t-lehe me -larale-1) 
1722A Mass. Ave., Camb. 868-7848 
Hair has no sex and 
shouldn't be taxed, hair ts 
free to grow long, cut even, 
styled and strong. We call 
it unisex, it’s lib and let lib 
in this world. If your hair 
Tole) mm coleMe 3 ¢a-1(' 14) Om Core Mall oF 
up early or fate, let 
Mitchetl’s Croppers grve it 
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they’re doing and will help you 
over one of life’s roughest mo- 
ments. 

When we set about this task, 
we approached our customary 
custom tailor and asked him for 
his advice. To our great — and 
pleasant — surprise, we disco- 
vered that, in addition to his 
regular duties as major domo of a 
major men’s clothiers, he free- 
lances in his spare time. This is 
pleasant news indeed, and we 
hasten to relay it to the faithful 
readers of this paper. Our friend, 
Mr. Frank Ventura, is a wizard 
with tailored clothing, never for- 
getting to place the carnation 
loop an inch-and-a-half below 
the lapel buttonhole, always see- 
ing to it that the suspender but- 
tons are properly aligned. We 
have never had reason to ap- 
proach Mr. Ventura for altera- 
tions, but we are assured that his 
stellar performance as a real tai- 
lor is a good indication of his 
abilities in other areas. Mr. Ven- 
tura’s freelance business is 
small, and is conducted out of 
his home. He will do both men’s 
and women’s clothing, at rates to 
be decided on an individual ba- 
sis. His expressive Roman ac- 
cent, combined with his endless 
stories about racehorses and 
writers, are worth the price of ad- 
mission, and he is a person well 
worth cultivating. Should you 
desire his services, you can find 
him at 8 Wollitzer Lane in Wa- 
tertown. 

Some years ago — and this is a 
great confession — we pur- 
chased an off-the-rack suit from 
what is generally considered the 
most prestigious men’s store in 
America. Said hoity-toity men’s 
store, which had recently been 
acquired by a large chain, no 
longer provided the comforts 
which had made it great; one of 
the small services it had dis- 


Nick the Tailor (with tape measure) and the boys 


carded at the time I bought the 
suit was that of cutting button- 
holes. I was horrified. 

For those who do not under- 
stand, buttonholes are the sine 
qua non of a man’s suit. The but- 
tonholes of which speak are, of 
course, those at the cuffs of the 
jacket. In an ordinary, off-the- 
rack, take-me-home-for-$22.50 
suit, the buttons on the cuffs flap 
aimlessly in the breeze, bereft of 
meaning, silly decoration, sig- 
nifying nothing, doomed to live 
out their days in imminent dan- 
ger of falling off and being for- 
gotten. But real buttonholes are 
things of beauty. Buttonholes 
that open up, that allow you to 
roll up your jacket sleeves to the 
elbow. These are a small but 
deadly indicator of the real stuff; 
if your buttons sit lifelessly 
stitched on your cuff, you might 
just as well forget that fond 
dream of becoming a partner at 


Ropes and Gray. Buttonholes 


‘alone can make or break a man. 


When the exclusive men’s 
store announced. that their tai- 
lor refused to put buttonholes on 
off-the-rack suits, yours truly 


was in a quandary. I might as: 


well have bought a pink double 
knit. It was in search of an old- 
fashioned tailor who could do 
buttonholes that I discovered the 
back room at Shea Dry Clean- 
ers, 1016 Massachusetts Ave., 
Cambridge. The marvelous old 
Central European couple in the 
back room not only knew how to 
do buttonholes, they gave me an 
impromptu lecture on the right 
and wrong ways of performing 
said operation and told me ex- 
actly what was wrong with the 
way it had been done on the suit 
I was wearing. Although the 
prices were a bit high — $2.50 a 
hole — the work was outstand- 
ing. Shea does all the usual al- 


terations; they will not quote 
prices, however, for major jobs 
without seeing the garments in 
the cloth. 

As we have already indicated, 
one way to assure a good altera- 
tion is to have it done by a cus- 
tom tailor, instead of somebody 
with a needle and thread in the 
back room of the neighborhood 
cleaning store. Scarfo Bro- 
thers, at 1430 Massachusetts 
Ave. in Harvard Square, have a 
fine reputation as custom tai- 
lors, but they can do all the stan- 
dard altering procedures as well. 
Like most other such firms, 
Scarfo will not quote prices with- 
out seeing the merchandise, but 
you might be well advised to look 
them over the next time you’re 
thinking of having something 
you value worked over. 

Finally, there is a fellow down 
in the heart of the garment area, 
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acquaintance once went to Nick 
the Tailor, at 7 Beach St., and 
had a suit completely over- 
hauled. Said suit came out good 
as new, and not looking at all 
like a retread. ‘“‘Nick the Tailor 
can pull material out of thin 
air,” reports one worthy who had 
a jacket let out every which way. 
No faint praise, indeed. 

Now that you have the names, 
take a look in your closet. If you 
are like me, I suspect you will 
find a few hundred dollars’ worth 
of threads left over from before 
you gained/lost that last 20 
pounds. Gather them up in your 
arms and make the rounds. 
Don’t be afraid to walk out of a 
tailor’s shop if the estimate is too 
high; there are at least a few oth- 
ers where he came from. With a 
little alteration work, we’ll have 
you looking like a million bucks 
— even in your suit costs only 
$22.50. 





on the fringes of Chinatown. An 








Discover Outdoors Boston. 


If you think “the great outdoors” starts hundreds 
of miles from Boston, you're due for a pleasant 
surprise. This year-round, fact-filled guide 
describes over 900 Greater Boston and New 
England parks, tennis courts and clubs, golf 
courses, hiking trails, campgrounds, beaches, 
canoe and sailboat rentals, ski areas (including 
cross-country), bicycle clubs, riding stables, fly- 
ing schools and much, much more. Plus realistic 
consumer guidelines for equipment purchases 
and rentals. Paperback, 112 pages. Available at 
bookstores, or by mail from BOOKFINDER, Dept. 
107, 419 Boylston St., Boston 02116 
postpaid. 


$1.35 




















UNWANTED yay 
Safely 
newest, most advanced, 
short wave 
Results Guaranteed 
GRACE & JEAN RANERI 
41 Whater $¢., Beston (Rm. $1) 
36 lett Rd... Belmont 
Tel. 542-2466 
Formerly With a Leading 
institute of Electrolysis 














-DAY/EVENING CLASSES | 


WOMEN’S APPAREL DESIGN: 
Pattern Drafting & Grading; Drap- 
ing; Costume Construction & 
Detail; Tailoring, MILLINERY 
DESIGN, FASHION SKETCHING, 
TEXTILE WORKSHOP, 
MEN’S WEAR DESIGN. 
Co-ed. Prep Program for 
high school students. Classes 
start September 9. Write or 
- phone for catalog P. 


the school of: 
fashion design 


135 Newbury St., Boston 02116 
Phone 536-9343 
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Submariner-Date 


Guaranteed pressure-proof to a depth of 660 feet (200 m.) Self- 
winding, officially certified chronometer. Rotating bezel permits 
immediate measurement of elapsed time, an essential feature for 


617-754-9821 
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GEMOLOGIST 
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Get them right with beautiful 
brows artistically sculptured 
with natural wax to suit the 
special shape of your face and 
eyes. Bewitching price: $3.50 
(first shape: $5.00) 

Long, luxurious “permanent” 
lashes, individually applied. 


Only $20.00 


Lash tinting $6.50 
Mustache waxing, face waxing, 


leg waxing. 


ELIZABETH 


GRADY 
B4CE FARSI 


39 Newbury St. 


Back Bay 


Boston, Massachusetts 
536-4447 


Phone us for appointment 
Never a charge for consultation 
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FILTER 120° by KENT 





The maximum 
120mm cigarette. 


A lot longer than 100’s, Yet, not a 


penny extra for all those extra puffs. 


Great tobaccos. Terrific taste. 


And a long, lean, all-white 
dynamite look. 











Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 











18 mg. “tar,” 1.4 mg. nicotine av. per cigarette by FTC Method. 










“Max, you’ve got taste.” 


